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Celebrating Qreat work that works great




Entry Deadline: April 15, 2003

Entry Fee: $150.   Entries postmarked after April 15, 2003 are subject to a $75 late fee.

Click (http://www.dma-echo.org) for details on fee and deadline information.

 RESPONSES TO ALL SECTIONS ARE MANDATORY AND CRUCIAL TO THE JUDGING PROCESS

(You can only enter a program or campaign once.)


Entry Number:
       
   (Completed by The DMA)

Complete Program Name:       
Name of Advertiser/Client:       
Country Program ran in:       
Please check off the component(s) submitted with your entry:

 FORMCHECKBOX 
 Video + Script 
 FORMCHECKBOX 
 Diskette/CD-ROM
 FORMCHECKBOX 
 Tear Sheets 
 FORMCHECKBOX 
 English Translation  
 FORMCHECKBOX 
Telemarketing Script/Call Guide 

 FORMCHECKBOX 
 Audio tape + Script 
 FORMCHECKBOX 
 Dimensional
 FORMCHECKBOX 
 ECHO Entry application (on disk/CD-ROM)


Internet Entries only:  

         
Website URL:       

 FORMCHECKBOX 
 Website Navigation Map



         
Which browser is recommended for your website:   FORMCHECKBOX 
 Internet Explorer
 FORMCHECKBOX 
 Netscape
 FORMCHECKBOX 
 Other
What was the primary business category of this program? Check one only. (See website for Business Category Glossary)

               1. 
 FORMCHECKBOX 
 Not-for-profit
      7. 
 FORMCHECKBOX 
 Retailing

               2. 
 FORMCHECKBOX 
 Financial Products and Services
8. 
 FORMCHECKBOX 
 Direct Response Sales

               3. 
 FORMCHECKBOX 
 Publishing
9. 
 FORMCHECKBOX 
 Travel & Hospitality/Transportation

               4. 
 FORMCHECKBOX 
 Communications/Utilities
10. 
 FORMCHECKBOX 
 Pharmaceutical/Healthcare

               5. 
 FORMCHECKBOX 
 Automotive
11. 
 FORMCHECKBOX 
 Business and Consumer Services 

               6. 
 FORMCHECKBOX 
 Information Technologies
        12.
 FORMCHECKBOX 
 Product Manufacturing and Distribution
What advertising medium did you use to promote this program? Check one only. (See website for Media Category Glossary) 
A.
 FORMCHECKBOX 
 Flat/Dimensional Mail                    
E.

 FORMCHECKBOX 
 Internet/Interactive Media

B.
 FORMCHECKBOX 
 Catalog                             
F.

 FORMCHECKBOX 
 Telephone (Inbound/Outbound)

C.
 FORMCHECKBOX 
 Print                                            
G.

 FORMCHECKBOX 
 Alternative Media

D.
 FORMCHECKBOX 
 TV/Radio/Infomercial                     
H. 

 FORMCHECKBOX 
 Multimedia/Integrated Media

Dates Program started and ended: Direct marketing campaigns that were produced, completed, and response results tabulated

 from January 1, 2002 through March 31, 2003 are eligible for entry in the 2003 DMA International ECHO Awards Competition.  The program could

 have run longer; however, results must be for the specified dates only. 

     
Product/Service Description: In one sentence briefly describe the primary product or service. 

     
STRATEGY

(This section is crucial to the judging process and must be completed.  DO NOT include the agency name in the body of the text.)

Describe the marketplace challenge. Provide a concise description of the marketplace and the role of the product or service within the marketplace.  Description should briefly recap industry trends, the competitive environment, and brand positioning. (375 words maximum — minimize use of carriage returns)
     
Target Audience: Check one.
   FORMCHECKBOX 
 Consumer
       
  FORMCHECKBOX 
 Business-to-Business
                    FORMCHECKBOX 
 Both
Define the Audience?  Who were you trying to influence? (100 words maximum—minimize use of carriage returns)

     
How large was the target audience? Check one.  (For interactive entries, see page 5 of application for supplemental information.)

       FORMCHECKBOX 
 Under 1,000    FORMCHECKBOX 
 1,000 - 9,999
 FORMCHECKBOX 
 10,000 - 24,999
 FORMCHECKBOX 
 25,000 - 49,999
 FORMCHECKBOX 
 50,000 - 999,999
 FORMCHECKBOX 
 1,000,000+

What was the marketing strategy? Please include your objectives and rationales. (375 words maximum—minimize use of carriage returns)

     
What were your marketing tactics?  Include your offer, timing and media. (500 words maximum—minimize use of carriage returns)
     
CREATIVE

(This section is crucial to the judging process and must be completed)

What was the creative strategy? Describe why and how the creative idea was compelling to the target audience.  What was the central message and why was this chosen? (500 words maximum—minimize use of carriage returns)

     
RESULTS

(This section is crucial to the judging and must be completed--NOT reporting concrete results will disqualify your entry)

Section 1: What were the results?  How effectively did your campaign meet your objectives?  Please quantify with as much numeric detail as possible, and show how the results relate back to the stated objectives (e.g. response rate, cost per acquisition, average gift size, etc.).   Index formats are acceptable, but must be defined.  You may, if you wish express results as a percentage improvement over control or previous campaign (e.g. mailing out pulled control by 25%, cost-per-lead decreased by $5.00 or 30%, etc.).   Please be sure to include why these results are noteworthy for your industry.  Supply only information related directly to this program.    All monetary figures must be stated in U.S. dollars.  The more specific you can be, the better your chances for receiving higher scores from the judges. (325 words maximum—minimize use of carriage returns)

     
Section 2: Total Cost

Total cost (in U.S. dollars) to create and deliver advertising in this specific campaign.  Please specify what is included and whether this is a test or rollout. Specifics are preferred but at minimum, indicate the appropriate range.  Also, note what costs are included in this figure:


 FORMCHECKBOX 
 Test

 FORMCHECKBOX 
 Rollout


 FORMCHECKBOX 
 Under $50,000
 FORMCHECKBOX 
 $250,000 - $500,000

 FORMCHECKBOX 
 $50,000 - $100,000
 FORMCHECKBOX 
 $500,000 - $1,000,000

 FORMCHECKBOX 
 $100,000 - $250,000
 FORMCHECKBOX 
 $1,000,000+


Media Cost Information: (40 words maximum--minimize use of carriage returns)


     

Production Cost Information: (40 words maximum--minimize use of carriage returns)

     

Other Cost Information: (40 words maximum--minimize use of carriage returns)


     
State any additional reasons why you consider this program to be outstanding and deserving of an ECHO award. 

What makes this a breakthrough campaign; differentiates it from others in its category or industry. (65 words maximum--minimize use of carriage return) 

     

Supplemental Information

Fill out this section only if you have a nonprofit, telemarketing, or interactive entry. 

Nonprofit Only

Target Audience:

                   
 FORMCHECKBOX 
 Current Donor (House Files)
 FORMCHECKBOX 
 Acquisition (Rented Lists)       FORMCHECKBOX 
 Other:      
Additional Results:

  
Average Contribution:
     
Profit Per Piece Mailed:       
  
Return On Investment:
      %
Net Income (Cash):       

Long-term Return On Investment:        %
Net Income (Pledge):       
 
Lifetime Net:       
TELEMARKETING: Please note telemarketing entries will be judged only on audio/verbal message.

(OUTBOUND)








Target Audience: 
 FORMCHECKBOX 
 Current Customers (House Files)            
 FORMCHECKBOX 
 Previous Customers (House Files) 

 
   
 FORMCHECKBOX 
 Prospects (Rented Lists)
 FORMCHECKBOX 
 Other (Explain):
     

Response Data: 
 FORMCHECKBOX 
 Quantity Of Calls (Attempted):       
 FORMCHECKBOX 
 Decision Makers Reached:
     %



 FORMCHECKBOX 
 Conversion (If Sales Program):      %  
 FORMCHECKBOX 
 Affirmative Resolution (If Non-sales):
     %

Cost/Response:
     
(INBOUND) 

Source of Calls:
 FORMCHECKBOX 
 Direct Mail   
 FORMCHECKBOX 
 TV/Radio   
 FORMCHECKBOX 
 Website    
 FORMCHECKBOX 
 Other (Explain):      
Response Data: 
 FORMCHECKBOX 
 Quantity of Calls Received:
     
 FORMCHECKBOX 
 Conversion:
     %    

Cost/Response:
     




Beat Previous Response or Control By:
     %
INTERACTIVE: 

Type of Entry:

 FORMCHECKBOX 
 Website
 FORMCHECKBOX 
 Internet Advertising Campaign (banner ads, etc.)
 FORMCHECKBOX 
 CD-ROM


 FORMCHECKBOX 
 Email or Fax

 FORMCHECKBOX 
 Other:
     
Target Area:        
 FORMCHECKBOX 
 International      

 FORMCHECKBOX 
 Country of Origin    
 FORMCHECKBOX 
 Local

Target Audience: 
 FORMCHECKBOX 
 Current Customers
 FORMCHECKBOX 
 Prospects

 FORMCHECKBOX 
 Inquiries From Other Media (website only)

Desired Response:
 FORMCHECKBOX 
 Inquiries               
 FORMCHECKBOX 
 Sales

 FORMCHECKBOX 
 Other (e.g., completed surveys, referrals)

Campaign Tie-in:
 FORMCHECKBOX 
 Television          
 FORMCHECKBOX 
 Print
  FORMCHECKBOX 
 Radio

 FORMCHECKBOX 
 Direct Mail
 FORMCHECKBOX 
 Internet

Results:

Email, Fax, Banner Campaigns:  
Click Through:      % 
Inquiry:
     %       
Sales:
     %

 

   Click Through Converted to Lead/Sales:
      %    
Cost Per Sale (indexed to goal):
     
Website:             Inquiries/Email Addresses Captured:          
Sales:      
                         Projected Cost Per Sale:          
Cost Per Sale (indexed to goal):     
2003 ENTRANT INFORMATION

Not to be distributed to the judges

(This information will be used to generate slides for the ECHO Awards A/V Presentation)

Please complete both the Advertiser/Client and Agency sections below




Entry Number:

(Completed by The DMA)

Complete Program Name:      
Name of Advertiser/Client:       

 FORMTEXT 



Client Contact:
     
Title:
     
Street Address (no P.O. Box, please):
     
City:
     
State/Province:
     
Zip/Postal Code:
     
Country:
     
Telephone:
     
Fax:
     
E-mail Address:
     
Name of Agency:
     
Agency Contact:
     
Title:
     
Street Address (no P.O. Box, please):
     
City:
     
State/Province:
     
Zip/Postal Code:
     
Country:
     
Telephone:       
Fax:
     
E-Mail Address:
     
ENTRANCE INFORMATION

Entry Submitted by: Check one only.
 FORMCHECKBOX 
 Advertiser/Client
 FORMCHECKBOX 
 Agency

I certify that all the information submitted is true and that its content has been approved by the Advertiser for submission in the DMA International ECHO Awards Competition. I further certify that the submission is in all respects original and does not violate the rights of any other party. I understand that all entries will be retained by the DMA and made available for public inspection. Also, my submission of the signed entry form constitutes my authorization, if my entry is selected as a Winner, Leader, Finalist or Semi-Finalist, to permit the DMA International ECHO Awards to reproduce, distribute and disseminate or display, by any means or media my entry and to authorize others to do so without any further obligation of any sort to me. This includes but is not limited to displaying my entry at the Awards Ceremony and/or other public places; to include my entry in any ECHO publication; to show my entry as part of any audio and/or visual promotion of the DMA International ECHO Awards; and to make my entry available to others, alone or in conjunction with other materials, for commercial or non-commercial purposes in the sole discretion of the Direct Marketing Association, Inc.

Name:
     
Title:
     
Signature: ____________________________________________
Date:
      
                           
(Signature of person submitting entry required.  Will not be processed without a signature.)

Electronic entry form developed by:  [image: image3.jpg]BDS DEVELOPMEN
SOLUTIONS, INC.

www.bdsdatabase.com



http://www.dma-echo.org/entry_rules.htm http://www.dma-echo.org/categories.htm

 HYPERLINK "http://www.dma-echo.org/categories.htm#media" 
http://www.dma-echo.org/categories.htm - media
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