[image: image1.jpg]2006 DMA INTER%’TIC‘N’ L ECHO AWARDS

 ENTRIQP®IREORM





2006 DMA International ECHO Awards Entry From Checklist

Please place an X in the corresponding boxes of the elements included in the awards submission.  This list will serve as an inventory for the entry.    Please include ALL elements. 

Complete program name:
     
Name of advertiser/client:
     
Country where program ran:
     
MANDATORY FOR ALL ENTRIES

Campaign Element Checklist (1 per entry)

 FORMCHECKBOX 


Printed Copy of Entry Form (1 per entry)

 FORMCHECKBOX 


Disk/CD Containing Entry Form

 FORMCHECKBOX 


English Translations – for all non-English campaign elements

	What media

channels were 

used in this entry?
	How many elements of this type are enclosed?
	Requirements

	 FORMCHECKBOX 
 Direct Mail
	     
	 FORMCHECKBOX 
 Flag – 1 original sample
 FORMCHECKBOX 
 Dimensional – 1 original sample

	 FORMCHECKBOX 
 Catalog 
	     
	 FORMCHECKBOX 
 1 original sample

	 FORMCHECKBOX 
 Print
	     
	 FORMCHECKBOX 
 1 original tear sheet

	 FORMCHECKBOX 
 Television
	     
	 FORMCHECKBOX 
 1 CD containing all TV efforts

 FORMCHECKBOX 
 TV Scripts in English – 1 hardcopy document

	 FORMCHECKBOX 
 Radio
	     
	 FORMCHECKBOX 
 1 CD containing all radio efforts

 FORMCHECKBOX 
 Radio scripts in English – 1 hardcopy document

	 FORMCHECKBOX 
 Internet/Interactive
	     
	 FORMCHECKBOX 
 Site URL OR

 FORMCHECKBOX 
 1 cd containing the working interactive elements

	 FORMCHECKBOX 
 Telemarketing
	     
	 FORMCHECKBOX 
 1 hardcopy script and/or CD

	 FORMCHECKBOX 
 Alternative/Other
	     
	please list:      


[image: image2.jpg]2006 DMA INTER%’TIC‘N’ L ECHO AWARDS

 ENTRIQP®IREORM







Entry Number:


(Completed by The DMA)

Entry Deadline: April 24, 2006

Entry Fee: $300.  Save 25% off of your entry fee – Enter by April 14, 2005 (postmark) and pay an entry fee of $225.

Click (http://www.dma-echo.org) for details on fee and deadline information.

 RESPONSES TO ALL SECTIONS ARE MANDATORY AND CRUCIAL TO THE JUDGING PROCESS

Entries must not contain Agency references except where asked on pages 5-6.  Any mention of the submitting agency in the body of the entry form is grounds for disqualification.  The only exception would be for agency self-promotion campaigns.  The same campaign elements cannot be included in more than one entry.


Complete program name:       
Name of advertiser/client:       
Country where program ran:       
Internet entries only:  

         
Website URL:      
Primary business category of this program? Check one only. (See website for Business Category Glossary)

               1.  FORMCHECKBOX 


 FORMCHECKBOX 
 Not-for-Profit   
7.
 FORMCHECKBOX 

 FORMCHECKBOX 
 Insurance

               2.  FORMCHECKBOX 


 FORMCHECKBOX 
 Financial Products and Services
8.
 FORMCHECKBOX 

 FORMCHECKBOX 
 Retail/Direct Sales

               3.  FORMCHECKBOX 


 FORMCHECKBOX 
 Publishing/Entertainmen
9.
 FORMCHECKBOX 


 FORMCHECKBOX 
 Travel & Hospitality/Transportation

               4.  FORMCHECKBOX 


 FORMCHECKBOX 
 Communications/Utilities
10. 
 FORMCHECKBOX 


 FORMCHECKBOX 
 Pharmaceutical/Healthcare

               5.  FORMCHECKBOX 


 FORMCHECKBOX 
 Automotive
11.
 FORMCHECKBOX 

 FORMCHECKBOX 
Business and Consumer Services 

               6.  FORMCHECKBOX 


 FORMCHECKBOX 
 Information Technologies   
12.
 FORMCHECKBOX 


 FORMCHECKBOX 
 Product Manufacturing and Distribution
Dates program started and ended: Direct marketing campaigns that were produced, completed, and response results tabulated

 from January 1, 2005 through March 31, 2006 are eligible for entry in the 2006 DMA International ECHO Awards Competition.  The program could

 have run longer; however, results must be for the specified dates only. 

     
Product/service description: In one sentence briefly describe the primary product or service. 

     
STRATEGY

(This section is crucial to the judging process and must be completed.  )

Describe the marketplace challenge. Provide a concise description of the marketplace and the role of the product or service within the marketplace.  Description should briefly recap industry trends, the competitive environment, and brand positioning. (375 words maximum — minimize use of carriage returns)

     
Target audience: Check one.
    FORMCHECKBOX 
   FORMCHECKBOX 
 Consumer
     
  FORMCHECKBOX 
   FORMCHECKBOX 
 Business-to-Business
      FORMCHECKBOX 
  FORMCHECKBOX 
 Both
Define the audience?  Who were you trying to influence? (100 words maximum—minimize use of carriage returns)

     
How large was the target audience? Check one.  (For interactive entries, see page 5 of application for supplemental information.)

       FORMCHECKBOX 
 Under 1,000    FORMCHECKBOX 
 1,000 - 9,999
 FORMCHECKBOX 
 10,000 - 24,999
 FORMCHECKBOX 
 25,000 - 49,999
 FORMCHECKBOX 
 50,000 - 999,999
 FORMCHECKBOX 
 1,000,000+

What was the marketing strategy? Please include your objectives and rationales. (375 words maximum—minimize use of carriage returns)

     
What were your marketing tactics? Include your offer, timing and media. (500 words maximum—minimize use of carriage returns)

CREATIVE

(This section is crucial to the judging process and must be completed.)

What was the creative strategy? Describe why and how the creative idea was compelling to the target audience.  What was the central message and why was this chosen? (500 words maximum—minimize use of carriage returns)
     
RESULTS

(This section is crucial to the judging and must be completed. NOT reporting concrete results will disqualify your entry.)

Section 1: What were the results?  How effectively did your campaign meet your objectives?  Please quantify with as much numeric detail as possible, and show how the results relate back to the stated objectives (e.g. response rate, cost per acquisition, average gift size, etc.).   Index formats are acceptable, but must be defined.  You may, if you wish, express results as a percentage improvement over control or previous campaign (e.g. mailing outpulled control by 25%, cost-per-lead decreased by $5.00 or 30%, etc.).   Please be sure to include why these results are noteworthy for your industry.  Supply only information related directly to this program.    All monetary figures must be stated in U.S. dollars.  The more specific you can be, the better your chances for receiving higher scores from the judges. (325 words maximum—minimize use of carriage returns)

     
Section 2: Total cost

Total cost (in U.S. dollars) to create and deliver advertising in this specific campaign.  Please specify what is included and whether this is a test or rollout. Specifics are preferred but at minimum indicate the appropriate range.  


 FORMCHECKBOX 
 Test

 FORMCHECKBOX 
 Rollout


 FORMCHECKBOX 


 FORMCHECKBOX 
 Under $50,000
 FORMCHECKBOX 


 FORMCHECKBOX 
 $250,000 - $500,000

 FORMCHECKBOX 


 FORMCHECKBOX 
  $50,000 - $100,000
 FORMCHECKBOX 


 FORMCHECKBOX 
 $500,000 - $1,000,000

 FORMCHECKBOX 


 FORMCHECKBOX 
 $100,000 - $250,000
 FORMCHECKBOX 


 FORMCHECKBOX 
 $1,000,000+


Media cost information: (40 words maximum--minimize use of carriage returns)

     

Production cost information: (40 words maximum--minimize use of carriage returns)

     

Other cost information: (40 words maximum--minimize use of carriage returns)

     
State any additional reasons why you consider this program to be outstanding and deserving of an ECHO award. 

What makes this a breakthrough campaign; differentiates it from others in its category or industry. (65 words maximum--minimize use of carriage return) 

     
2006  ENTRANT INFORMATION

Not distributed to the judges.  This information will be used for production of the ECHO Awards Ceremony Presentation

Please complete both the Advertiser/Client and Agency sections below

Complete Program Name:       
Name of Advertiser/Client:       
Client Contact:       

Title:
     
Street Address (no P.O. Box, please):
     
City:      
State/Province:
     
Zip/Postal Code:
     
Country:      
Telephone:
     
Fax:
     

E-mail Address:
     


Name of Agency:
     
Agency Contact:
     
Title:      
Street Address (no P.O. Box, please):
     
City:      
State/Province:
     
Zip/Postal Code:
                                                                                                   

Country:      
Telephone:
                  
Fax:
     

E-Mail Address:      



Payment Method

 FORMCHECKBOX 


 FORMCHECKBOX 
 Company Check 
 FORMCHECKBOX 


 FORMCHECKBOX 
 Bank Check   FORMCHECKBOX 


 FORMCHECKBOX 

Personal Check  FORMCHECKBOX 
  FORMCHECKBOX 


 FORMCHECKBOX 
 Money Order             

 FORMCHECKBOX 


 FORMCHECKBOX 


 FORMCHECKBOX 
 WireTransfer: DMA International ECHO Awards, JP Morgan Chase Bank, A.B.A. #021000021,DMA Account #033-1-020552, 


Swift Code: CHASUS33

Credit Card:  FORMCHECKBOX 


 FORMCHECKBOX 
 MasterCard    FORMCHECKBOX 


 FORMCHECKBOX 
  Visa   FORMCHECKBOX 


 FORMCHECKBOX 
  American Express   (You may also fax your credit card information to the ECHO Department – 212.302.6714)

Card #:       
Name As It Appears on Card:   ​​​​​​​​​​​​​​             
Expiration Date (MM/YY):      
Signature X __________________________________________________



ENTRANCE INFORMATION

Entry Submitted by: Check one only.
 FORMCHECKBOX 
  FORMCHECKBOX 
 Advertiser/Client
 FORMCHECKBOX 


 FORMCHECKBOX 
  Agency

I certify that all the information submitted is true and that its content has been approved by the Advertiser for submission in the DMA International ECHO Awards Competition. I further certify that the submission is in all respects original and does not violate the rights of any other party. I understand that all entries will be retained by the DMA and made available for public inspection. Also, my submission of the signed entry form constitutes my authorization to permit the DMA International ECHO Awards to reproduce, distribute, and disseminate my entry, by any means or media, and to authorize others to do so without any further obligation of any sort to me. This includes but is not limited to displaying my entry at the Awards Ceremony and/or other public places; to include my entry in any ECHO publication; to show my entry as part of any audio and/or visual promotion of the DMA International ECHO Awards; and to make my entry available to others, alone or in conjunction with other materials, for commercial or non-commercial purposes in the sole discretion of the Direct Marketing Association, Inc.

Name:       
Title:
     

Signature: X_________________________________                        Date:
     
 
                           
(Signature of person submitting entry required.  Will not be processed without a signature.)

2006  ENTRANT INFORMATION
CREDITS

This information will be listed in the ECHO Winners Program, which is distributed after the ECHO Awards Ceremony & Gala.  Additional credits can be listed in the completed portfolios.

Agency Credits  (List up to 8 individual names and titles)


1.

     

2. 
     



3. 
     

4. 
     

5. 
     

6. 
     

7. 
     

8. 
     
Advertiser/Client Credits  (List up to 3 individual names and titles)

1.      
2.      
3.      
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