CONFERENCE PROGRAM

Monday, March 3, 2008 Pre-Conference Workshops

Q:00am. —
4008

(ptimizing B-to-B Lead Generation
Rezults: The Completa Seven-Step | of How Social Madia, Szarch
Frocess to Sales-Ready Leads and

Results

IInderstanding the Fundamentals

Engina Optimization, Website

Llsability and Analytics Provide Lift
to All Diract Marketing Campaigns

B-to-B Analytics: Its Mot Just
About Traffic Arvmare

| Schedule-At-A-Glance

430 pm. — B30 pM. |

Grand Dpening Reception in the Exhibit Hall

Tuezday, March 4, 2008
8:00 as. — 8:30 am. | Continental Breakfast in the Exhibit Hall

8:30 am. — %00 am. | Wolcome Address

G:15am. - | The New Imparative: Srents, Taste, Lights, It's Time for B-to-B
10:20mm. The Role of Data and Spund, and Fabric: Marketers to Consider
Analytics in B-to-B [t's Mot Your Fathers EMM for Winning
Iarkating Marksting @ Results [
10:30 am. —11:00 aa. | Refreshment Break in the Exhibit Hall
11:00am — | Data Segmentationand | Next Ganaration Search | Going to Market in Pradictive Analytics
1216 M. Personalization for Your | Enoine O ptimization Web 2.0: 5 Staps to on Demand for B-to-B
Email Campaign @ Stratagies Guarantes Assambling the Ferfect | Markaters: The Bangfits,
Mew Revanuas Campaign @ Challznges and Fitfalls
®
12:30 p. — 1:45 pa. | Lunch and Keynote Presentation

1:45 p.pa. — 215 pra. | Dessert Break in the Exhibit Hall

Z15pm. — | Hamess the Power of a Tum Damand Generation | Using Maw Technologies
330 rm. Cooparative Database Disasters into Epic 1o et Ahead and Stay
and Maka it Work for You | Victorias Ahead in a Multichannel
B World
345 pm. — | Back to Bazics: Effective | Tried and True: Effective | Navigating the Sphera of | How B-to-B Companies
5:00 P Direct Mail ona Small Direct Mail on a Small [nfluence Arourd B-to-B | Use Channel Markating
Scale W Seale M Purchases @ to Cantral "Ehelf Space”

on Search Enginas

5:00 P, —6:30 P, | Motworking Recaption in tha Exhibit Hall

G:30 pa. — 930 e, | B-to-B Marketing Council Networking Reception and Dinner
Wednesday, March b, 2008
8:00 am. —8:45 s | Broakfastin the Exhibit Hall

Company [

345 amM.— | BostPractices inB-to-B | Customer Choiea: From Inbox to iPod — Lazer-Focused Marketing
10:00 ara. Saarch @ Reaching Customers tha | Mashing Today's Sacial Drivaz Braak-Through
Way Thay Wish @ Madia Elements into the | Results @
Advartising Strateqy [l
10000 ap. —10:45 4. | Refreshment Break in the Exhibit Hall
104588 — | A Proven Solutionto Track | 10 Wavs to Undarstand | A Smart Marketar’s Fila Undar:
12:00 pp. [fline Salas from Onlina | and Reach the Four CID Guida to B-to-B Email “Construction” Building
Advartizing —What Your | Personas ] Appending [ tha USE Marketing
Web Analytics Raparts Databaze @
Aren't Talling You @
1200 ppa. — 1:30 pra. | Lumch, Keynote and Marketer of the Year Award
1:45pm. — | Howto Create the How an Effactive Lead Hitting the Bulls Eye
3000 P Imagrated ldea to Genaration Program with Co-registration
Tranzform a Global Brand | Targets its Largest Marketing @
Aceounts and Wins! @
315pm.— | What toda When Lead |zing Entarpriza Increaze Your B-to-B
430 P Gensration Stops Social Madia to Spark Cuztomars” Revenus
Working @ Communication at Your | and Retention through

Automated Parsonal ized
Marketing Solutions




