Kathy Daly-Jennings Head of Industry, Retail Practice, Google
Kathy Daly Jennings is responsible for a team that delivers best in class advertising sales and support to some of the largest Retailers in Google's Southeastern region including JCPenney, The Home Depot and RadioShack. 

Kathy offers 20+ years of interactive marketing, brand building and traditional agency experience.  She has developed both traditional and interactive marketing initiatives for brands such as The Coca-Cola Company and The Weather Channel, where she created the original weather.com.  She has consulted on a variety of marketing initiatives for clients including IBM, BellSouth, First Union, MCI, and NIKE.  At The Home Depot, Kathy was responsible for creating new direct businesses and executing sales strategies to increase growth and extend The Home Depot’s multichannel presence.

Kathy earned her undergraduate degree in psychology from the University of Georgia and her master’s of business administration from Emory University.  She lives in Atlanta with her husband and daughter. 

