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Marissa Tarleton is currently the leader of the US e-commerce business and global online merchandising for Dell’s Small & Medium Business segment.  She is responsible for both running the US business as well as e-commerce innovation including global design, content and solutions for Dell.com.  Marissa joined Dell in 2002 in global product marketing where she was responsible for go to market planning for Dell’s consumer desktop business.   Marissa also spent three years in brand management for Dell’s Consumer business, where she was a key leader in the launch of the XPS brand.  Prior to joining Dell, Marissa worked in advertising for Ogilvy & Mather and FCB NY with a focus on brands such as IBM, Nabisco and the US Postal Service.  Marissa holds an MBA from the University of Texas, McCombs School of Business and a BA in Political Science and Asian Studies from Colgate University.

