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As President and Founder of Brooks Bell Interactive, Brooks leads an experienced and talented team to develop online conversion strategies, creative solutions, and A/B test plans for a set of national clients, including Chase Bank, Nickelodeon, The Wall Street Journal and AARP. She is a 2002 graduate of Duke University with a BA in Psychology. Prior to founding Brooks Bell Interactive in 2003, she was a Co-founder and Creative Director at novelProjects, a boutique web design firm.   Brooks is the Learning Chair at the Raleigh-Durham Chapter of Entrepreneurs’ Organization (EO). 
Brooks’ many speaking engagements include presentations at the MarketingSherpa Email Summit in 2009, the Internet Summit in Chapel Hill in 2008, HOW Magazine’s “Mind Your Own Business” for agency principals in 2008, and Duke University Entrepreneurship classes for several years. Additionally, Brooks has been published as an expert in the fields of direct marketing and conversion path optimization in iMedia Connection, Tech Journal South, and Duke Magazine.
