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As an Advocate of Direct Mail Programs with Corporate Advertising at the United States Postal Service (USPS) headquarters and Editor of DeliverTM Magazine /delivermagazine.com, Cat Moriarty is dedicated to the large business sector, developing marketing strategies to help senior-level direct marketers and advertising agencies maximize their integrated communications by utilizing USPS products and services.  

Cat has been with the U.S. Postal Service since 1988, gaining exposure and expertise in various fields, including: customer services, sales and acquisitions and most recently, segment advertising and marketing - including building awareness of sustainable marketing practices.
A member of the Direct Marketing Association (DMA), Cat serves as on the ECHO Board of Governors and has facilitated trainings on products and services of the USPS organizations and audiences across the country. An avid speaker and Director of the USPS Speakers Bureau, Cat has addressed audiences at various printing industry and direct marketing conferences, as well as local and national DMA and Postal Customer Council events.
In addition to industry events, Cat and members of the USPS Speakers Bureau also present at colleges and universities across the country educating the next generation of marketers on the benefits of integrated and personalized communications. Institutions that have hosted speakers include University of Southern California, Villanova University, Johns Hopkins University and Rutgers University.    
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