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GREGG MICHAELSON 
President, Integrated Marketing & Sales, Chief Marketing Officer

Gregg Michaelson is President, Integrated Marketing and Sales, Chief Marketing Officer, and oversees Rodale’s customer marketing activities across all platforms. Michaelson leads an integrated team that includes the Consumer Marketing group, as well as print and digital advertising sales and marketing, events, custom publishing, and all business and market intelligence assets. He manages the company’s global direct response marketing business, which encompasses online and offline sales of magazines, books, video, and online subscription services. In addition, he leads all of Rodale’s branded Web sites, as well as magazine circulation and retail sales. His group also oversees Rodale’s customer database and analytics. 

Michaelson joined Rodale in 2001 as Vice President of Book Marketing, where he led the company’s transition to a multichannel approach to the direct-response marketing of magazines and books, leveraging key Rodale brands such as Prevention, Men’s Health, and The Abs Diet. 

Prior to joining Rodale, Michaelson served as Vice President of Marketing for American Family Enterprises, a Time Warner affiliate, where he directed sales of magazines, books, music, videos, and merchandise through multiple direct marketing channels in the United States and abroad. Over the five years he spent with American Family Enterprises, he also served as Vice President of Prospect Marketing and New Business Development, Executive Director of Merchandise Marketing, and Director of Targeted Marketing. Prior to that, Michaelson worked for four years with The Reader’s Digest Association, most recently as Product Manager of Catalog Marketing. 

He holds an MBA in finance from New York University’s Stern School of Business and a bachelor’s degree in English literature from the University of Michigan.

About Rodale Inc.

Rodale is a global media company with a heritage, mission, and authority dedicated to the health and wellness of the individual, community, and planet. Through a broad portfolio of leading media properties, Rodale reaches more than 70 million people around the world through multiple distribution channels, including magazines, books, online, e-commerce, direct-to-consumer, and video. The company publishes some of the best-known health and wellness lifestyle magazines, including Men's Health, Prevention, Women's Health, Runner's World, Bicycling, Running Times, and Organic Gardening, and is the largest independent book publisher in the United States, with a collection of bestselling titles, including Al Gore's Our Choice, Flat Belly Diet!, and Eat This, Not That! Rodale is also a leader in direct-response marketing and has more than 25 million active customers in its database. www.rodaleinc.com
