Lon Mandel

Upon graduating from Brooklyn College in 1976 with a Bachelor of Arts in Accounting and Business Administration, Lon Mandel began his journey into direct marketing when he met Phil Boehm, Executive Vice President and partner in Dependable Lists - one of the most respected and venerable companies in the business.  Phil recognized that Lon had the personality, ambition and skill set that Dependable was looking for.  He hired Lon and took him under his wing as his protégé.  From that moment on, Lon fell in love with direct marketing and his passion for media grew while he honed his skills as an entrepreneur and a business leader.  Before long, Lon became the General Manager of the firm.
After 8 years with Dependable Lists, Lon made the decision to join Listworks as President of their list management division.  It was an opportunity for Lon to test out many of his innovative ideas in a fresh environment.  It was also the ideal situation for him to secure and build solid relationships with many of the other owners and leaders in the industry.  In this role, Lon drove the business to new heights and became recognized by many as one of the Direct Marketing Industry's rising young stars.
Not long afterwards, Lon's many successes and stellar reputation prompted LCS Industries, one of the largest computer services and continuity fulfillment companies in the industry, to tap into Lon's talents to help rebuild LCS’ list business. In June 1987, Lon accepted this challenge and rebranded the business as Specialists Marketing Services (SMS).  He had the foresight to establish an in-house service bureau, Computer Marketing Systems, to separate SMS from many of its competitors. SMS rapidly established itself as the industry's premier marketing services organization representing many of the nation's most prestigious brands such as Columbia House, Boardroom, Earthlink, The Sharper Image, Playboy Enterprises, Inc., Doubleday Book Clubs and Williams-Sonoma Inc. just to name a few.  Under Lon's leadership, SMS attracted the industry's top talent and grew its loyal client base through innovation, commitment and hard work.
In December 1999, SMS was purchased by ClientLogic, a privately held conglomerate.  Then in 2005, Lon successfully negotiated the purchase of SMS.  The firm has continued to grow under his leadership even while facing some of the most challenging years in the business.   Today, SMS continues to work with leading brands such as North American Affinity Clubs, Inc., Meredith Corporation, Conde Nast Publications, Harvard Health Publications, Time Inc., Source Interlink Media LLC, Highlights for Children, Guthy-Renker LLC, Crate & Barrel and Limited Brands Direct Marketing, Inc.   Lon's integrity, financial savvy, determination, drive and intuition have enabled him and his team to build one of the largest privately held media companies in the country.

Lon continues to serve as CEO and President of SMS. He has been a longtime member of List Leaders and a force behind the Annual FastForward industry event. He remains passionate about direct marketing and integrated media. SMS continues to grow through strategic acquisitions such as the acquisition of Transcontinental Direct, NRL, and 21st Century Marketing as well as launching new divisions such as the highly successful interactive division in Boca Raton, FL. Lon believes that the best is yet to come!
He and his family reside in New City, NY.
