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As Partner of COLLOQUY, Kelly Hlavinka directs all strategic consulting, publishing, education and research projects. Kelly established the COLLOQUY Consulting group in 2003 and under her direction it has grown to a team of internationally recognized practitioners, working with such notable clients as Lennar Homes, MGM MIRAGE, Eddie Bauer, Best Buy, HP Software, and VISA International.
Kelly joined COLLOQUY in 1996 serving clients including Verizon, ExxonMobil, and General Electric in both Account Management and Business Development roles. Her extensive knowledge of loyalty marketing is supported by expertise in direct marketing, consumer research and customer analysis.  Kelly specializes in helping companies determine their customers’ current purchasing behavior, so they can track loyalty more effectively and set up good strategies and program structures to match their needs.

An acknowledged expert in the theory and practice of loyalty marketing, Kelly’s bylined articles have been published by DM News, The DMA Insider, DIRECT and COLLOQUY and she is often quoted by publications including Newsweek, Advertising Age, CMO, Cards & Payments, Smart Money and 1to1 Magazine.  Kelly has been a featured presenter at industry conferences sponsored by the DMA, FTMA, IIR and Source Media and she leads COLLOQUY’s faculty in teaching a series of Loyalty Marketing Workshops and Webinars around the world.

Kelly’s previous experience includes marketing positions with Buyers Choice (now The Polk Company), ACS, Inc. a Reston, Virginia database marketing company and Equifax Consumer Direct. She holds a BS degree in Business Management from George Mason University.

COLLOQUY comprises a collection of publishing, education and research resources devoted to the global loyalty-marketing industry. Owned by LoyaltyOne, COLLOQUY has served the loyalty-marketing industry since 1990 with over 30,000 global subscribers to its magazine and www.colloquy.com the most comprehensive loyalty web site in the world. COLLOQUY’s research division develops research studies and white papers including industry-specific reports, sizing studies and insights into the drivers of consumer behavior. COLLOQUY also provides educational services through workshops, webinars and speeches at events throughout the world and is the official loyalty-marketing partner of both the Direct Marketing Association and the Canadian Marketing Association and a content provider to the American Marketing Association. COLLOQUY also operates the COLLOQUY Network, a global consortium of practitioners.  COLLOQUY magazine subscriptions are available at no cost to qualified persons at www.colloquy.com or by calling 513.248.9184
