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Dr. Jim Taylor, Vice Chairman of Harrison Group, is among the country’s most respected marketing and branding consultants. At Harrison Group, Jim directs syndicated research, consulting projects, and services to customers in the luxury, real estate and financial services categories. Jim’s current clients include American Express and American Express Publishing, Chanel, Gucci, Bombardier/Flexjet, Montage Hotels, Dividend Capital Corp., UBS Private Wealth Management, Keeneland Farms, Fairmont Hotels, Nieman Marcus with active engagements covering targeting, brand strategy, market structure, sales forecasting and concept development and ratification.

Jim has served as Chief Executive Officer of Yankelovich, Skelly & White; and later, was EVP and head of Hill at Knowlton’s flagship New York office. He was Chief Marketing Officer and Partner at Ernst & Young, Gateway Computers, Iomega Corporation and The Lyle Anderson Company.

Named “Marketer of the Year” by Brandweek, one of America’s five leading business futurists by the Wall Street Journal and among its Distinguished Alumni by his alma mater, Michigan State, Jim is a highly sought-after speaker. His teachings, writings and lectures focus on the future, technology and marketplace strategy, wealth marketing, trends in U.S. and international business, the nature of a company’s brand persona, and the integration of technology, culture and business profitability. He has lectured at many of the country’s leading universities, including Harvard and Stanford, and for major business, governmental and civic organizations, including the American Association of Advertising Agencies, American Bar Association, American Automobile Association, American Global Web Trading Association, American Underwriters, the American Red Cross, U.S. Chamber of Commerce, Security Industry Association, Project Management Association, the Young President’s Association, among many others.

