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http://www.scholastic.com/


Eligibility Requirements 
1. Graduates with a Bachelor’s degree in Advertising, Business, Communications, Economics, 

English, Marketing, Psychology, Public Relations or comparable area of study.  

2. Minimum 3.0 grade point average. 

3. Program is not open to applicants with immediate family members employed at the following 
companies:  

a. Direct Marketing Association 
b. Direct Marketing Educational Foundation 
c. Goodman & Company 
d. Harte-Hanks, Inc. 
e. Scholastic 
f. Wunderman 
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1. 

2. 

3. 

Application Procedures  
All applicants must submit the following: 
 

1. Cover Letter 
� Letter of self-introduction, no more than 500 words, that makes a case for your 

candidacy. The letter should give your reasons for wanting to participate in the DMLDP 
and your interest in the Direct Marketing field. 

 
2. Resume 

� In addition to outlining your educational background, work experience (including 
description of your duties), volunteer work, and/or honors and awards, your resume 
should make note of any course work that is relevant to the DMLDP. Include prior 
internships and any special skills or experience you may have (computer-related 
experience, foreign languages, etc.) 

 
 
Applicants selected for interviews must submit the following:  
 

Job Application 
� Please download and complete.  (Link to DMLDP Job Application) 

 
Transcript 
� An official transcript is required. 

 
Letters of Recommendation 
� Please provide one academic and one professional letter of recommendation. 

 
 
Applicants are responsible for their own travel to and from New York City for interviews. 
 
 
ADDITIONAL INFORMATION 
If you have any questions, please email us at dmldp@the-dma.org.  
 

 
 

mailto:dmldp@the-dma.org

	DMLDP Program
	DMLDP Benefits and Features
	Eligibility Requirements


	Additional Information

