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In this paper, we use the Multiple Service Lifetime Value Model (MSCLV) to measure the effect of usage on duration and cross-buying.   We explain how the MSCLV model provides a means of jointly modeling cross-buying and duration and the effects of usage covariates and other control variables on these key measurements of customer equity.   It is shown that Usage variables, including the dynamic change in usage, operate as valuable discriminate variables for the competing risks of transition between higher and lower profitability states by using data from an online content provider.  The model provides a valuable management tool for targeting cross-buying prospects while also providing an early warning system for possible defections.   

