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The recent decade has witnessed a tremendous growth in web based businesses. E-commerce businesses routinely capture large amounts of data through their web pages. The analysis of this data can provide insights on the working of the business and the customer behavior.  Every click on the website is recorded and it provides important information about the movement of the visitors through different pages of the website.  Thus it is possible to actually trace the path that the visitors have taken to reach the end point using the click stream data.  The analysis of different paths taken by different visitors can provide vary valuable insights into the behavioral patterns and help the e-commerce sites to maximize the revenue by guiding the potential customers to the desired path.

What is becoming more important on the internet is the ability of the search engine to identify and list the website. If the search engine finds the right website it facilitates the user to identify the right data quickly and easily. If a user is not successful in identifying the required data easily in the website, he/she can exit the site. Thus a poorly organized website is of no value to the user if he/she is unable to find the data they need. The secret of successful website lies in its ability to cater to user needs and should easily appear in the search engines. Web analytics retrieves data from websites and plays an important role in providing insights to understand the behavior of customers, unravel the problems that exist, and solve them so as to improve profitability and usability of the website. 

The objectives of this study are to

a. Explore Web analytics and its usefulness to web based business.

b. Identify the techniques used in click stream analysis.

c. Identify the application of click stream analysis through analyzing  click stream data obtained from a particular website using appropriate click stream analysis techniques.

Methodology

This study analyzes the click stream data obtained from a web site, which specializes in an online information exchange service to prospective brides, grooms and their relatives, in India and other countries.  The site has a very different revenue model.  The visitors are allowed to browse through the site without any initial payment.  The visitors are allowed to look at the profiles of prospective brides and grooms free of charge.  The visitors will have to become members by making a one-time payment only when they need to contact the prospective brides or grooms.  Users can search for profiles through advanced search options on the site on various preferences ranging from basic details of preferred partner to lifestyle, career, education, profession etc. Members can make initial contact with each other through services available via Chat, SMS, and e-mail. Users can avail free registration on the website and are assured of exclusive privacy and confidentiality. The website allows the users to create their profiles, search for other profiles, and express interest in other profiles and contact others. Registration and creating a profile is free of cost. Registered users can become paid members that will allow them to contact others, view contact details of other members, write personalized messages, initiate chats and let other members view their contact details. Paid memberships are provided for a specified duration.

The click stream data is analyzed to identify different paths taken by the visitors and the sequence of pages that lead to payment of membership fee.  Based on this analysis, specific strategies are recommended to maximize the revenue for the website.

