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Social Media Strategy Workshop 
 

 Basics of blog and RSS analytics 
 Online brand monitoring and reputation management 
 Tools for monitoring, measurement and analysis 
 Dealing with dissenters and evangelists 

 
Step Up to Social Networking 
 

 Introduction to social networks, trends and future 
 Explore MySpace, Facebook and LinkedIn 
 Guidelines for leveraging social networks for customer engagement 
 Practical marketing examples of successful social networking 

 
Videos and Podcasts and Images Oh My! 
 

 Introduction to online video, video sharing sites and tools 
 Introduction to podcasts, aggregation sites and tools 
 Introduction to image sharing: Flickr 
 Practical examples of using video, podcasts and/or social image sharing 

 
Social Roundup: Microblogging, Social Bookmarking and Wikis 
 

 Introduction to Microblogging 
 Practical applications for Twitter, FriendFeed and Plurk 
 Social Bookmarking tools 
 Introduction to Wikipedia, Google Knol and custom Wikis 
 Practical microblogging, bookmarking and Wiki examples 

 
Social ROI: Measuring Blogs and the Social Web 
 

 Strategy 
 Objectives 
 Tactics/tools 

 
Outline is subject to change. 
 
Registration Rates 
 
DMA member $1,399 
Non-member $1,699 
 
Instructors  
 
Matt Bailey 
President, SiteLogic 
 
Matt Bailey is president and founder of SiteLogic, an Internet marketing training and consulting company. 
Prior to founding SiteLogic, Matt built web marketing departments at two agencies. He has been teaching 
web marketing to businesses since 1998, and has consulted with some of the biggest brands in the world. 
Speaking at seminars and workshops internationally, Matt is known for his clear teaching style, enabling 
people to understand complex technical information and apply it to their websites. 
    
 


