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2009 NCDM Database Excellence Awards

Call for Entries
The NCDM Database Excellence Awards, organized and presented jointly by DIRECT and Direct Marketing Association, honor organizations that have demonstrated ingenuity and creativity in leveraging their marketing databases.  If your company has achieved dramatic, measurable results by applying statistical techniques, leveraging systems capabilities, implement cost effective strategies to enhance ROI performance, or reorganizing to become customer focused, your accomplishments deserve to be recognized and appreciated in this industry.

Receiving an NCDM Database Excellence Award validates the high caliber and effectiveness of cutting-edge expertise and achievements in the ever-changing database marketing industry. 
Gold Award winners in each individual category earn:

· A gold plaque awarded at the NCDM Database Excellence Awards Luncheon & Ceremony
· National recognition as an expert in a direct marketing category 

· One Free full-conference registration to the NCDM 2009 conference - a $1,595 value

· Posting of your achievement on the NCDM web site

· Opportunity to publicize the award on your promotional and clients materials

The Prestigious Platinum Award Winner for Best Overall Database Excellence will receive in addition to the Gold Award prize:

· A platinum plaque awarded at the NCDM Database Excellence Awards Luncheon & Ceremony

· Your accomplishments will be featured in Chief Marketing Magazine and Direct Magazine online
· A future NCDM 2010 session devoted to your winning case-study
All Awards: Gold, Silver and Bronze will be also rewarded and recognized according to the caliber of each submission.

NCDM Database Excellence Awards

Organized and presented jointly by DIRECT Magazine

and Direct Marketing Association
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ENTRY FORM
Please complete and return by one of the following options:
MAIL
Attention: Stephanie Chang

NCDM Database Excellence Awards

c/o Direct Marketing Association

1120 Avenue of the Americas, 13th Floor

New York, New York 10036

EMAIL
Subject: 09 NCDM Database Excellence Awards

E-mail: schang@the-dma.org 
FAX

Attention: 09 NCDM Database Excellence Awards

Fax: 212-719-1952

Contact  Stephanie Chang for Questions

Telephone: 212-790-1418    E-mail: schang@the-dma.org

ALL ENTRIES MUST BE RECEIVED BY OCTOBER 9, 2009

AWARD RULES AND INFORMATION

I.
Privacy:  Campaign details will not be released to the public without your permission.  Anyone who reviews these entry forms will be required to sign both a Privacy Disclosure and a Judge Credo form.

II.
About the Judges: The NCDM judges are experts in the field of database marketing.  They will evaluate each proposal on the originality and success of the database marketing initiative.  They will look for evidence of a database marketing strategy that has made a difference in terms of increased retention, cross selling, up selling, improved acquisition, or reactivation.   Strong consideration will go to case studies that include customer test and control groups that demonstrate clearly how the project for the test customers achieved better results than the results for other customers. 

III.
  Fee:  There is a $125 fee for each entry submission.  This fee is non-refundable.

Credit Card # __________________________________________________________

Expiration Date_________________________________________________________

Name of Cardholder_____________________________________________________

Signature__________________________________ Today’s Date ________________

IV.
  Enter One of Four Categories:  

1) Analytics & Modeling Applications: Analytical tools; Recency, Frequency, and Monetary Analysis; Segmentation; Application Development; Spreadsheets that provide answers to “what-if” scenarios; Testing and Measuring, Predictive Modeling, Media mix modeling and optimization, etc.

2) Technological Applications: Database Design, Building and Maintenance, Control and Maintenance; Database Security; Enhancements, Business Intelligence platforms, Campaign Management; etc. 
3) Multichannel Marketing:  On-line and Off-line Direct Marketing Integration; Sales Generated from Web/ E-Mail Marketing; Multiple Channel Integration, Conversions and Customer Retention/Acquisition, conversion of sales, cross sell & up sell, etc. 
4) Business-to-Business:  B-to-B Lifetime Value; Data Collection; lead generation & prospecting; Data Collection through Distribution Channels; Sales Generated from other Companies and Product Resellers; Customer Information Center; Cultivating Customers, etc. 

V.  Results:

All categories must finish with a business result. The initiative submitted must be completed by the time of judging and the results cannot be older than 2 years. Outcome will be based on measured results, improved customer acquisition, database marketing and customer relationships, targeted marketing, improved customer retention and best ‘bang for the buck,’ which applies to database marketing on-a-shoestring initiatives as well. 

VI.
 General Rules:

Entries may not exceed 18 pages.  If the award submission is greater than 18 pages it will not be considered.  Please type or print clearly.   
Entrant INFORMATION 

Company: ______________________________________________________________________
Name: ______________________________________ Title: ______________________________
Street: _________________________________________________________________________
City: _______________________________ State: ____________ Zip (Postal Code): ___________

Country (if non U.S.)_______________________________________________________________

Phone:_________________________________  Fax:____________________________________

E-mail:_________________________________________________________________________
AGENCY/VENDOR COMPANY: ____________________________________________________

(If you’re an agency or vendor, you must complete the company information above for your client.)
Name: ______________________________________ Title: ______________________________
Street: _________________________________________________________________________
City: _______________________________ State: ____________ Zip (Postal Code): ___________

Country (if non U.S.)_______________________________________________________________

Phone:_________________________________  Fax:____________________________________

E-mail:_________________________________________________________________________

EntranT Certification

Submitted by (check one):
 Company


 Agency/Vendor
I certify that all the information submitted is true and that its content has been approved by the company for submission to the NCDM Database Excellence Awards competition.  NCDM may retain all entries and will hold confidential all aspects of this entry unless the company or companies submitting expressly consent to revealing part or all of the information contained in the entry.  If the company or companies submitting this entry give such express consent, they may reserve the right to determine how much, if any, information contained in this entry may be shared with anyone outside the DMA and DIRECT Magazine (co-producers of NCDM and the NCDM Database Excellence Awards).

Signature: ________________________________________________________________________  



    (Signature and title required from company submitting entry)
Name: ___________________________________________       Date: ________________________
Entry CategorY (Please checkone)

 Analytics & Modeling Applications
 Technological Applications 

 Multichannel Marketing 

 B-to-B Marketing 
I. What is your company’s primary business category? (Check one below)
 Nonprofit/fundraising

   Retail


 

 Other (Please specify): 
 Financial products/services
   Manufacturing/distribution/ wholesale
  ____________________ 
 Online/interactive/ecommerce   Dining/entertainment   


  ____________________
 Publishing/media

   Travel/Hospitality



  ____________________
 Communications/utilities
   Pharmaceutical/healthcare


  ____________________
 Mail order/catalog

   Technology (hardware & software)
II. What departments from End-user and Vendor companies were involved in this marketing initiative? What were their roles?

III. Execution Summary/Database Marketing Strategy:

For each database initiative submitted, complete a separate Section III, summarizing the activities you pursued to achieve your objectives.
1. What type(s) of database marketing initiatives were involved in this campaign? 
(Check all that apply)


 Interactive marketing

 Prospecting/order generation

 Other (Please specify):
 Customer retention

 Creative development

__________________________

 Loyalty programs

 Modeling/segmentation

__________________________

Customer profiling/ analysis
Systems development/ 

__________________________




    installation/upgrade


__________________________

2. Is this initiative an ongoing, integrated or independent marketing effort?  Please explain:

(When was it launched? How long did it continue? When was it completed?)

3. Please describe the product/service being marketed by the database initiative: 

(Include price or special features.)

      4. Target audience for initiative: (Check one)
Consumer


    Business-to-Business
           Both (please describe): 
__ Customer   __Prospects
    __Customer   __Prospects

    ___________________






 




    ___________________











    ___________________

5. Marketplace:

(Please provide a brief explanation of the market share and relevant details of the situation for this marketplace.)

6. What was your objective?

7. What were your main barriers to success?

8.  What was your marketing strategy?

9.  What were your overall techniques and implementation? 

(Include type of model, regression, tracking, software, etc. where applicable.)

10. What media did you use?  

(Be precise about the types of lists, publications, electronic [broadcast], telemarketing, interactive/Web, or multimedia, other medium used; for lists, please specify inquiries, customer/in-house or rented response or compiled lists.)

IV. Results by Initiative:
Complete a separate Section IV for each initiative, supplying all the results requested.  For the purposes of judging, we will need to evaluate the actual response figures. This information will not be shared with the public.  

1. How did the above initiative contribute to your ongoing database marketing programs? (Please provide before-and-after comparison of results: systems, data integrity, user interface, what you learned about your customers and how you used that information to your advantage.)

2. What benchmarks did you set to determine your progress?

3. Outline results in accordance with your benchmarks:

4. If selected, a synopsis of your entry may be distributed following the awards for publicity purposes.  How would you like it to appear? (word limit = 250)
Contact Information
Send your $125 entry fee per entry, Entry Form, and the names of the individuals who worked on this campaign to one of the following options:

MAIL

Attention: Stephanie Chang

NCDM Database Excellence Awards

c/o Direct Marketing Association

1120 Avenue of the Americas, 13th Floor

New York, New York 10036

EMAIL

Subject: 09 NCDM Database Excellence Awards

E-mail: schang@the-dma.org 
FAX

Attention: 09 NCDM Database Excellence Awards

Fax: 212-719-1952

Contact  Stephanie Chang for Questions
Telephone: 212-790-1418    E-mail: schang@the-dma.org

ALL ENTRIES MUST BE RECEIVED BY OCTOBER 9, 2009
Entry forms must be completed in their entirety to be considered.  Entrants must document creative and innovative approaches to database marketing strategies, illustrate deliverability, and quantify results.  The NCDM Database Excellence Awards is organized and presented jointly by DIRECT Magazine and Direct Marketing Association, will be presented at the NCDM 2009 Conference and Exhibition, on December 7-9, 2009, in Las Vegas, Nevada.



















7
4
Visit www.ncdmevents.com for complete NCDM 2009 conference information!
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