
Session Proposal Form

Thank you for taking the time to submit a proposal. If your proposal is selected for presentation, you will have the opportunity to contribute to the community and increase your visibility and credibility with your peers. Please pass this form along to others who may be interested in submitting a proposal. If you have specific questions about completing this proposal form, you may contact Stephanie Chang, Conference Manager, at 212.790.1418, or email: schang@the-dma.org 
Requirements 

IMPORTANT:  Please read carefully.  
1. NCOF requires information presented to be educational, non-commercial, and non-self-promotional. Promotional presentations will adversely affect future speaking opportunities.
2. Vendors who submit case study proposals are required to identify and to secure an end-user co-speaker (including a replacement end-user co-speaker if your original speaker cancels) 

3. PowerPoint presentations are required for all of the sessions. Presentations will be made available to all attendees after the close of the conference. Please let us know if your presentation contains sensitive information that you do not wish to share after the event. 

4. Session proposal must be completed in full. Incomplete proposals will not be considered.
5. Panelists: Should proposed panelists become unavailable, replacements of similar qualification are the responsibility of the author of this proposal and are subject to the approval of NCOF Program Team and DMA. (If you are unable to find suitable replacements, the NCOF program team reserves the right to cancel the session)
6.  Qualifications
a. Biographical summaries (up to 75 words) are required for all proposed speakers.  

b. Company description is required. 
Proposal Review and Evaluation 

1. Evaluation process: Final proposal selections are the result of (a) review by the Program Advisory Committee;  (b) market research; (c) review by the conference director; and (d) feedback from industry professionals.  Preference will be given to:

a. INNOVATIVE and ORIGINAL CONTENT: Attendees participate in conferences to gain real-world, practical, and advanced solutions to boost response, market share, and profitability. Content should provide up-to-date material to address current trends and issues in the industry. Therefore, preference is given to material that is original and innovative.

b. SUBSTANTIVE and COMPETITIVE CONTENT: The programming department receives numerous session proposals for a limited number of speaking engagements. Use the Session Guarantee and Session Specifics sections to distinguish your session from other proposals and explain your session thoroughly.
c. REAL-WORLD CASE STUDY with CORPORATE END-USER: Preference is given to proposals that feature a real-world, solutions-based case study. Include the name of the corporate end-user at the time of submission.
2. Final review: NCOF reserves the right to invite additional speakers to join the panel or to combine your proposal with another covering a complementary topic.

Proposal Contact

Please provide information for the main contact for this proposal.  This contact will be sent the acknowledgement of receipt of proposal and results of the proposal evaluation process. 
First Name
     


Last Name
     
Title

     
Company 
                     

Street

     
City  
     

State/Province
 FORMDROPDOWN 

Postal Code      


Country 
     
Phone  
     
Email 
     
PART I: Proposal Format & Audience
1. Proposal is appropriate for the following type of session: 
 FORMCHECKBOX 

Concurrent (60 minutes)

 FORMCHECKBOX 

Intensive (3 hours)

2. Please check one format only. All formats should incorporate a question-and-answer period during or after the presentation. Please note: Changes may be requested by the Programming Department to the format of your presentation to meet specific programming needs.
 FORMCHECKBOX 

Case Study: A "How we did it" session, speakers describe a problem or objective, the strategy that was developed to address it, the implementation process, the results, the post analysis, and any additional steps that were taken. (case study client needs to be present)
 FORMCHECKBOX 

Instructional:  A "how-to" session in which speakers provide attendees with tools to analyze and resolve a particular problem, or instruction on developing or enhancing a particular skill, often providing exercises in a workshop atmosphere.

 FORMCHECKBOX 

Panel Briefing:  A session in which members of the panel brief attendees on a particular topic, issue, or trend; this session is informational in nature.

 FORMCHECKBOX 

Other: You are free to propose an alternate session format.  


Please describe: 
Level of Audience

Proposal content is appropriate for the following level of audience:

 FORMCHECKBOX 

Fundamental: 3 or less years of experience in the proposed subject
 FORMCHECKBOX 

Intermediate: 4-9 years of experience in the proposed subject
 FORMCHECKBOX 

Advanced: over 10 years of experience in the proposed subject
Conference Track
Select the appropriate boxes below based on the content of the proposed session only. 

(Please select one primary and one secondary Track for which you feel your session will be appropriate)
 FORMCHECKBOX 

Distribution Management
 FORMCHECKBOX 

Customer Loyalty
 FORMCHECKBOX 
  
Executive Level
 FORMCHECKBOX 
 
Material & Packaging
 FORMCHECKBOX 
 
Performance Management
PART II: Proposal Description
Session Title

Provide 2 snappy, benefit-laden titles for your topic. Note that this title will be used in all promotional materials for the conference. The title must be a true representation of the content.  (please limit your title to 10 words)
For example:

· Step-by-Step: Turning Prospects into Long Term Customers

· 50 Critical Email List Marketing Ideas in 50 Minutes
1.       

2.       
Session Description

Provide a description of the educational content of your proposed session.  The description should be specific and clearly explain how attendees will benefit and learn from your session.  (Maximum of 200 words)

     
Session Objectives
List three specific objectives of this session that you will fulfill for the audience.  Note, if selected, your description will be published in all promo materials. (Maximum of 15 words)
Each objective should be:
a.) Learner-oriented  b.) Focused on actions they will be capable of after the session c.) Clear and understandable with no room for misinterpretation d.) Observable.  

For example:

· Attendees will learn how properly analyzed data can drive decision making for retention and acquisition campaigns.
· Learn about best practices and trends in multichannel marketing

1.      
2.      
3.      
Session Specifics

1. Describe the measurable business results to be presented in the proposed session.

     
2. Describe your target audience for this session by:

a. Function/position (e.g., senior information technology personnel). 

     
b. The marketing problem(s) for which the proposed session is a partial answer (e.g., customer cross‑sell). 

     
3. Explain what is new and original about the content of the proposed session. 

     
4. If you have given the proposed session before, please list the two most recent presentations.  (Include date given, organization, organization contact person, and phone.)
a.      
b.       
5. If proposing a case study format, please list companies that are being profiled in the case study. These company names may be used in the promotion of your proposed session.

a.      
b.      
c.      
PART III: Speaker(s)/Panelist(s)
REMEMBER: Panels comprised solely of representatives from the same vendor organization will not be considered.  By submitting this proposal and by submitting the names of your panelists, you are confirming that you have spoken with each of the proposed panelists and they have agreed to present at the NCOF 2011 Conference on April 4-6, 2011. You may have up to three panelists, excluding the moderator.  Moderators are required to present along with panelists. 

PRIMARY SPEAKER/MODERATOR 
NOTE:  Complete contact information required for each proposed speaker.

First Name
     


Last Name
     
Title

     
Company 
                     

Street

     
City  
     

State/Province
 FORMDROPDOWN 

Postal Code      


Country 
     
Phone  
     
Cell Phone


Email 
     
Biography (Maximum 75 words) 
     
Company Description (Maximum 75 words)
     
1. ADDITIONAL SPEAKER/PANELIST 
First Name
     


Last Name
     
Title

     
Company 
                     

Street

     
City  
     

State/Province
 FORMDROPDOWN 

Postal Code      


Country 
     
Phone  
     

Cell Phone
     
Email 
     
Biography (Maximum 75 words) 
     
Company Description (Maximum 75 words)
     
2. ADDITIONAL SPEAKER/PANELIST 
First Name
     


Last Name
     
Title

     
Company 
                     

Street

     
City  
     

State/Province
 FORMDROPDOWN 

Postal Code      


Country 
     
Phone  
     

Cell Phone
     
Email 
     
Biography (Maximum 75 words) 
     
Company Description (Maximum 75 words)
     
3. ADDITIONAL SPEAKER/PANELIST 
First Name
     


Last Name
     
Title

     
Company 
                     

Street

     
City  
     

State/Province
 FORMDROPDOWN 

Postal Code      


Country 
     
Phone  
     
Email 
     
Biography (Maximum 75 words) 
     
Company Description (Maximum 75 words)
     
DMA & Council Membership

Are any of the proposed speakers’ companies a member of the DMA?

 FORMCHECKBOX 
 Yes





       FORMCHECKBOX 
 No

If any of the speakers/moderators are a member of a DMA Council, please check the appropriate council below. If not a member of a DMA Council, please check "Not a DMA Council Member."

DMA Councils: 

 FORMCHECKBOX 
 Analytics 





 FORMCHECKBOX 
 Broadcast 

 FORMCHECKBOX 
 Business-to-Business 

 FORMCHECKBOX 
 Catalog and Multichannel Marketing 
 FORMCHECKBOX 
 Circulation 

 FORMCHECKBOX 
 Customer Relationship Management 

 FORMCHECKBOX 
 Direct Marketing Agency 

 FORMCHECKBOX 
 Directo: Council for Hispanic Marketing
 FORMCHECKBOX 
 Email Experience 

 FORMCHECKBOX 
 Financial Services 

 FORMCHECKBOX 
 International 

 FORMCHECKBOX 
 Insert Media 

 FORMCHECKBOX 
 List & Data  

 FORMCHECKBOX 
 Marketing Technology 

 FORMCHECKBOX 
 Pharmaceutical and Healthcare Marketing
 FORMCHECKBOX 
 Retail Marketing 

 FORMCHECKBOX 
 Search Engine Marketing 

 FORMCHECKBOX 
 Teleservices 

 FORMCHECKBOX 
 Travel and Hospitality

 FORMCHECKBOX 
 Not a DMA Council Member 

For information on becoming a DMA member, please click here (http://www.thedma.org/aboutdma/jointhedma.shtml) or call 212-768-7277, ext. 1155.

PART IV: References

Provide the name, title, company name, and phone number of at least two references for each of the speakers listed above or indicate which events they have spoken at recently.
1. 
     
2.
     


3. 
     
The NATIONAL CONFERENCE on OPERATIONS & FULFILLMENT


April 4-6, 2011


Rio All-Suite Hotel & Casino


Las Vegas, NV


Submission deadline: Friday, September 3, 2010








Submit your proposal using this form to � HYPERLINK mailto:RFPConferences@the-dma.org ��RFPConferences@the-dma.org� by September 3, 2010
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