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surviving and thriving amidst the economic storm
Seminar Proposal Requirements & Submission Form

The DMA Nonprofit Federation produces world class conferences and networking opportunities for nonprofit marketers and fundraisers.  Our professional education seminars are unparalleled learning opportunities in the nonprofit direct response arena.  We are now accepting proposals for our February 13, 2009 seminar to be held at the Direct Marketing Association Seminar Center in New York, NY.  Proposals must be completed on the official proposal form, found below, and submitted by November 21, 2008.  Please email this proposal form and all supporting material, including a course outline and seminar agenda, by November 21, 2008 to Alicia Osgood AOsgood@the-dma.org.  

You should focus your proposal on HOW charities will survive and thrive amidst the economic crisis with stock markets rattled, home prices unstable, shrinking household budgets — can donors even still afford charitable giving?  Times are tough for everyone, but this is when nonprofit organizations need to be at their very best.  The seminar must offer practical, useful guidance to nonprofit organizations on how to raise money effectively and efficiently via direct marketing channels during this tough economic time.  What are the best options for a charity faced with raising only the same amount of money as last year when more funds are needed?  Realistic fundraising case studies and donor retention and acquisition strategies geared to leaner times are what we seek.  Which channels perform well?  Should nonprofit marketers look at alternative media?  Why or why not?

Submission Deadline: November 21, 2008 (Early Submissions Valued) 

Notification of Acceptance: December 4, 2008** 

	1. Submission Date:



	2. Contact Name:



	3. Title:


	4. Company:


	5. Address:



	6. City:


	7. State:
	8. Zip:

	9. Phone:


	10. E-mail Address: 

	11. Seminar Title: 



	12. Seminar Description: (1 or 2 paragraphs describing the seminar content)


	13. Learning Objectives: What will attendees learn from this seminar?  State at least 4 benefits of attending, e.g. “Attendees will learn how to analyze their e-mail marketing campaign results.” 



	14. How will you meet these objectives?  State your methods of instruction. (e.g.: Attendees will review all costs and revenues of a hypothetical campaign, pinpointing areas for improvement.  In addition, the seminar will utilize a "before and after" small-group exercise.  During these exercises, the instructor will critique the group’s work.)


	15. What is the ideal number of attendees, if less than 35?


	16. What audio visual, computer, and/or other equipment will you require?



	17. Who is the target audience? (e.g.: Direct Mail, Database, e-marketing etc.)


	18. Are there other seminars available similar to this proposal? If so, where?


	19. Have you developed or presented a similar seminar for any other organization? If so, please detail.



	20. What other information should we have to evaluate your proposal?




Additionally, your e-mail proposal should include the following:

· Speakers’ CVs and/or bios to illustrate their credentials.  Include references and contact information for each individual. 
· Course Outline

· Seminar Agenda

· Any additional supporting documentation and materials you wish to include.
Submission Deadline: November 21, 2008 (Early Submissions Valued) 

Notification of Acceptance: December 4, 2008** 

**All proposals will be retained and considered for use at other events for a period of 1 year. 

PLEASE NOTE:  The DMA Nonprofit Federation is an association for the nonprofit sector and will not cover presenters’ travel and hotel expenses.
Thank you for your submission.







