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1895 To1995: 
A Century Of Progress 
1895 To1995: 
A Century Of Progress

Argentina 1995: 
National coverage 
in 6 months

Bell Labs 1995: 
“Wearable PCS”

Switzerland 1895: 
Marconi’s early 
experiments

Bell Labs 1951: 
First Grown-Junction 
Transistors

World War Two 1941-45: 
Battlefield communications

Bell Labs 2000: 
Create a “communications skin” by 2025

St. Louis 1946: 
First public mobile 
telephone 
service
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2009: Mobile Is Taking Over2009: Mobile Is Taking Over
Mobile today is more  

ubiquitous than TVs and PCs – 
Combined!
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2009: Mobile Platform Enables 
Every Channel 
2009: Mobile Platform Enables 
Every Channel

Mobile is a fundamental enabling platform for 
the buyer/seller relationship of the future
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Beyond 2009: Intelligent Networks 
Enable “Intelligent Advertising” 
Beyond 2009: Intelligent Networks 
Enable “Intelligent Advertising”

Adding intelligence 
to the process – from 
Web analytics to 
intelligent barcode 
mail to data-driven 
email, SMS and MMS 
– all makes 
marketing more 
relevant and timely
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DMA Will Help Marketers to 
Integrate Mobile In The Mix 
DMA Will Help Marketers to 
Integrate Mobile In The Mix

Facilitating the use of one or more of mobile 
electronic platforms for sending, receiving, 
responding to, or searching for…
valuable marketing offers
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