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Audience Poll;

How are you collecting data for your
organization?




DISCUSSION TOPICS

It’s more important than ever that brands large and
small integrate privacy into their business strategy to
win the trust, business, and loyalty of customers.

Access Best Continuity of
Use Practices Value




Discussion Topics

Access and Use of Data
» Value Proposition

— Access

— Use
® Modes

— Transparent

— Opaque

(Why are we doing all this?)
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Discussion Topics

Best Practices
® Reason for Best Practices

m First Principles
— Responsible advertising

— Brand stewardship

» Industry self regulation
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Discussion Topics

Ensuring Continuity of Value
» Value of Information

— Useful

— Accurate

— Fresh
®» Brand stewardship

— Trust in Brand = Growth of business
» Industry self regulation

— Reduced administrative overhead

— Maintain innovative flexibility
— Retain rule-making by those who understand consequences
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Audience Poll;

What Is your level of understanding of
legislation around sharing and use?




Authorities are watching

“...Iwould say that the business community
really has it in its hands to avoid regulation,
it jJust has to step up to the plate.”

Jon Leibowitz
FTC Chairman
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Discussion Topics

What's Next?

#» Mobile and geo-location
» EU

m Browsers
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Recommended Path for Businesses

Create an Data Privacy action team

# Combination of legal, technical, marketing, client services, ops

Find out where you currently stand with access and usage
® Who is collecting, accessing, using, and sharing in your organization?

= Who needs to be educated?

Help educate “clients” on comprehensive privacy approach
m We are here to help educate you and your clients
® We can help you proactively set strategy, pre-empt, and/or react to issues

® We can help you recommend a comprehensive privacy approach
(website, ads, cloud, mobile) based on each client’s unique needs
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Questions

John Tomaszewski

Jim Adler




The Power of Direct:
Relevance. Responsibility. Results.

Direct Marketing Association






