




















Feed your Email/Mobile programs via Social initiatives

Capture “Signup” data on social
pages

— Polling/Contests

— Zynga Games

— Facebook Connect
applications

— Social Signup applications to
collect email & mobile opt-
ins

Send triggered responses to
instantly confirm (can be email or
SMS)

— Coupon delivery
— Reminders

Yes

from

nfogroup [nteractive



Use Mobile to activate, alert and reward

Honor the rules of the medium — mobile
is the most personal of contact channels.

HOME SHOP NEWS EVENTS VIDEO MUSIC ART COMMUNITY MEDIA SKATEPARKS DEALERS = MOBILE

pm—— Do not abuse it.
* Simple opt-in via shortcode and keyword
VANSMOBILE s
oo * The marketer must offer a VALUE:

Reward/loyalty code for mobile opt-in via
text message, mobile site capturing

ENTER U.S. PHONE NUMBER:

e customer profile data or web form
=] * User selectable alert/message
e preferences for CRM

SUBMIT

Make mobile content easily sharable to
social media e s
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Manage integrated campaigns across all channels

Centralize digital direct campaign management to a single provider or agency
Deploy email, social and mobile, according to a planned schedule

Embed trackable links, codes, cookies and tags to follow consumers after the initial
opens and clicks.

Maximize the new data you derive from these campaigns by appending it to your

existing data file and using it
Infogroup Interactive

Introducing Enterprise 7

Actionable Business Intelligence.
A New Development Center.
Cross-Channel Campaign Management.

Enterprise 7

# Check it out!

<% @yesmail Manage My Campaigns Manage My Data Get Insights and Analysis
75.9% of retaders expect 2 launch Create, schedule and deliver your Upload data and create targeting Analyze your messaging results
mobile commerce site next year marketing messages segmentations
hitp://bit ly/bG 2Zvp. Mobilize your E ~ PP 2
marketing w/ Enterprise7 bit.ly/bGMiQO — SMS ¥ Wi J o
ey e .
12 hours ago Manage Now Manage Now Analyze Now

2aks11,
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Case Study Kodak Gallery

Share Valentine's Sentiments on Facsbook. Learn more >

gar t see everything? Visit

Objective . Bu i Id a ¢ Membership@smile. kodak al[e .com to your Address Bock to ensure delivery to your inbox.
.

KOdak My Photos | My Projects Prinis Cards = Photo Books

permissioned “Fan base” on e

Facebook vie Email and Social
— Campaign drop: 2/1
— Fans to-date: well over 20,0

— Projected new customer
reach via fanbase “footprint:”
Over 887,000

Not just a 1-time campaign, the
outreach continues...

— Most romantic location

— How are you celebrating
Valentine’s Day

— Tips & Promotions

Check out our new
full-screen slideshow.

D seetoday's photo © See sample gallery

Share your favorite Val
on Facebook to inspire others.

© Share now

Discover. Share. Chat. Be inspiea. romowasonthe web.
] KODAK You | KODAK Gallery <
on Facebook on YouTube &) on Twitter H Share This

Share the perfect Valentine's
Day sentiments on Facebook.

Become a fan of KODAK Gallery on
Facebook to participate.

€ you going to do for Anti-Va e's Day?

KODAK Gallery whg for A
EEEl  wan  mfo Mxes  KoDAK Gallery  Photos

Share yQur favorite :
Valentineg sentiments
to inspire osegrs

Participating is fun, fast, and easy!

Help others be lucky in love with your favorite prose, photos, or video. “Like” your favorites, add comments
and invite friends and family to do the same. So come on, have fun and put more love out there.

Katy Smith Love is joy.
%), Become a Fan Write something.
&) 13 people like this.

';]]‘ ;l Amach: ] [@3 %
Ul Arach: 1 @ W E £J viewall 12 comments

Step 1: Become a fan Step 2: Share your sentiments Step 3: ‘Like’ and tell others
Become a fan of KODAK Gallery to get Add your most loving or romantic prose, Share your submission with friends and [,

Yesmall
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Case Study: Farmer’s Foods

. Objective: Local supermarket chain sought to build a
membership base using SMS & Email instead of a
rewards card and drive more store traffic to increase
overall sales

. Target audience: New and existing customers

. Strategy: After opting in, the customer receives
weekly discount coupons and is automatically Get Connected And Save!

i i N v discounts Iw: ight where vant them. Thanks t
entered into monthly contests for shopping sprees. [k gtk

fast, easy way for fast-moving shoppers to get your savings delivered right
. .. to your mobile phone. Discounts also available through e-mail.

. Call to action: Text Farmers to 68247 to join Farmer
Family Discount Club for additional savings on

BIG SAVINGS at
everyday products.

Your Fingertips
. Media: Farmers Web site, in-store signage, print ads,
banner ads, weekly flyers, and a limited amount of

radio and TV
, . Text FARIVIERS to 682417
. Results: In 10 months, Farmer’s Foods acquired .
more than 1,900 members via mobile. to Sign Up and Save
Sign up right now! Just text FARMERS to 68247 to receive discounts by tex}
) . .. i Or you can sign up by email! Send an e-mail to info@farmersfoods.com
. Once Farmer’s Foods increases the membership in with your Name, Address, and Contact Phone Number to receive
. . . . your discounts by e-mail. That's all it takes to join the Farmer's Family
the mobile list, the company will capture email Discount Club. And the savings keep coming week after week.

All members are eligible for discount club

addresses to try migrating customers to receive their
weekly flyer by email, instead of as a newspaper
insert. It will be positioned as a push to go green.

Mobile Ma-rketer, Aprl 20, 2010 Y .
esmaill
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In Conclusion

In the Digital Domain, email came first, social media evolved to prominence and now
Mobile Marketing is fast becoming the most desirable “endpoint” for delivering
marketing communications, of all three types, to consumers.

To reach these consumers in the channels where they currently spend a majority of

their time, marketers must understand their audience, the channels they wish to
reach them in and the rules surrounding communications in those channels.

The most effective method for reaching a socially active/mobile audience is with a
multichannel approach, strategically engaging the desired consumer, with the
proper type of outreach:

Via email — Transactional, Save-worthy, Business or Info-focused
In Social Media — “Share-worthy,” interesting information, content, humorous
On Mobile devices — Intimate, immediate, alerting, activating

Success in this arena demands an effective action plan which includes 4 critical steps:
1. Define your goals
2. Get to know your target audience
3. Commit to your strategy
4. Execute!
Flawless execution will be greatly aided by a employing a centralized method or
resource for deploying, monitoring and measuring ALL of the multichannel
communications that comprise this strategy. Yes
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Questions?

Barry Berkowitz
VP, Digital Marketing Solutions
Infogroup Interactive
b.berkowitz@infogroupinteractive.com
Site: http://infogroupinteractive.com
LinkedIn: http://www.linkedin.com/in/barrybinteractivedm
Twitter: http://twitter.com/bizdevbarryb

Yes
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The Power of Direct:
Relevance. Responsibility. Results.

Direct Marketing Association






