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The world of customer relationships is 

evolving from individual to multi-channel 



Multi-channel is desired but challenging 

 While a recent survey conducted by Angus Reid 
suggests… 

 
– 77% of businesses say their ideal marketing mix is a 

combination of physical and digital communications 
– 72% would do more of it if they had the right tools 

 

 Many SMBs are challenged with implementing a 
multi-channel strategy… 

 
– 51% indicate mobile marketing as the most difficult channel 

to execute 

– 39% find social media marketing too complicated to execute 

– 25% find email marketing too complicated to execute 

– 37% do not use QR codes because they are too complex to 
execute 



Grow Your Business 

Customer Loyalty 

Opportunities 



More Options Than Ever Before 

 In a rush to capitalize on these technology trends, 

vendors have inundated small businesses with choices: 

Email Social Media Direct Mail 

Transactional Mail QR Codes Mobile 



The Bar Has Been Raised… 

 In the digital era, everyone does business with great 

marketers that provide: 

– Consistent branding 

– Multi-channel contact 

– Personalized offers 



…But Information And Online Tools  

Help Level The Playing Field 

Informational Resources Online Tools 

And many others 



Cloud-based Tools Offer Simple, Integrated 

Customer Communications Options  

Low Cost 

 Usage-based pricing 

 No time commitments 

 Off-site tech support 

Minimal Disruption 

 Simple features and UIs 

 No on-site installs 

 Easy data migration 

 Value-added training  

and information 

Few SMB vendors currently offer a bundle  

to meet these requirements and enable  

multi-channel, integrated communications 



 Create unique, branded  

QR codes 

 Mobile page with call to action 

Information page(s) 

Coupon 

Email Capture 

Access to social media 

and video sharing sites 

Event Registration 

 Print QR code on printed 

materials 

 Generate reports on scans – 

track and report activity 

Quick Response [QR] Code Marketing 



 Deepen Relationships with 

customers  

Newsletter 

Promotions 

Announcements 

 Segmentation of e-mail list 

 Social media integration 

 Webpage sign up 

Acquire new 

customers 

Engage and serve 

existing customers 

Email Marketing – Personalize and Engage 



 Variety of Templates:  

Industries 

Occasions 

 Print and mail services  

 Prospect Finding Service: 

Prospect mailing lists 

 Include social media 

 Campaign Tracking and 

measurement 

PURLs 

QR codes 

Direct Mail Marketing – from your desktop 



Online Postage – just click and print 

 No more trips to the 

post office 

 Print postage any time 

day or night 

– Individual Stamps 

– Sheets of Stamps 

– Shipping Labels 

 Access postage from 

any internet connection 

 Import Address Books 

 Discounts on Priority 

Mail® and Express 

Mail® from USPS 



Case Study:  

2011 Small Business Makeovers 

 PB contest provided internal and outside experts a 

chance to work one-on-one with business owners 

 Enabled personal connection around customer 

communications needs of small businesses 

 A team of recognized experts selected 5 grand prize 

winners 

 Social media voting was part of the mix 

 One winner was Tamara Doehring, founder: The English 

Teacher’s Friend 



How One Small Business Uses  

Multi-channel Communications 

 The English Teacher’s Friend 

www.englishteachersfriend.com 

– Tamara Doehring – “solopreneur,” 

      Based in Melbourne, FL 

– She helps high school English 

teachers plan lessons to improve 

the quality of education 

– She offers free and premium 

content, in addition to consulting 

with school districts 

– TEFT web site promotes email 

newsletter registration with links 

to her Facebook  page and 

Twitter feed 



TEFT: Weekly Email Newsletter 

 Tamara sends a weekly email to 

3,000+ U.S. secondary school 

English teachers 

 TEFT email content mirrors content 

on her site 

 She uses a journal-like approach 

for the newsletter 

 Newsletter design incorporates site 

logo and general look/feel 

 Feedback on her newsletter has 

been positive 

 Subscriptions are increasing and 

her client base is growing 



Sponsor Events: To Bridge Print & Digital 

 Direct mail letter designed and 

printed via pbSmartMarketer 

 QR code marketing program 

managed with pbSmart Codes 

Mobile Web Page 

Direct Mail Piece 



Social Media 

 TEFT.com website links to 

company’s Facebook ‘fan’ page as 

an inbound marketing vehicle 

 

 Integrated design presents a 

cohesive ‘story’ about Tamara and 

her company 

 

 Facebook page encourages 

interactivity with her clients 

 



Other Marketing Opportunities  

for Small Companies 

 Create a Groupon-like Promotion: Do it yourself at a 

reduced cost 

 Launch a Customer Loyalty Program: Turn your 

customers into ‘ambassadors’ 

 Leverage a consistent brand identity to appear to be a 

bigger business  

 Customize offers with links to specific landing pages—

not just to the home page 



Leverage multi-channel 

communications 

to grow your business 

To find out more about pbSmart™ Essentials  

and pbSmart™ products –  

Go to:  www.pb.com/small-business  

 
 

QUESTIONS? 

http://www.pb.com/small-business
http://www.pb.com/small-business
http://www.pb.com/small-business


THANK YOU! 


