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“Your Ideal Customer”

F/A25-54 Small Business Owner
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Business Traveler Healthy Lifestyle Household with
Children

Meet YOUR Customer.

Your customer DNA can be built from what you know, what you want to know and what you
don’t know using a variety of digital targeting and media distribution techniques.
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Every morning in Africa, a gazelle wakes up.
It knows it must run faster than the fastest lion or it will be
killed.

Every morning a lion wakes up.

It knows it must outrun the slowest gazelle or it will starve to
death.

It doesn't matter whether you are a lion or a gazelle.

When the sun comes up, you better start running.

- African Proverb from “World is Flat” by Thomas Friedman

How Will You Start Running?




Enable Full Funnel Attribution
Engage with online users via social channels

BRAND AWARENESS G faCEhook,

CONSIDERATION ye l p"‘jt di!!

Real People. Real Reviews.”

PURCHASE &
ADVOCATE foursquare GROUP?N
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Drive More Qualified Customers.
Facebook Fan Pages

Industry F&Bs

Mass Reach @ Scale

Y
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Upper Funnel Backfill

\ / Social
4 A Media

Active Link Between Platform
Media Buys & Landing
Page Experiences

\_ / Distribution
4 h Media

Static Voice of the Brand
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The (Big) Example —
Facebook Fan Pages B —————

The Challenge:

* Awareness issues

* Not the core card issuer

* Reliant on distributors to carry out the
message to the SMB community

The Solution: o & Eeoalibox St e o " Connect with Facebook
Create an online destination, i.e. Facebook, to p—
distribute best practices and SMB resources

Viee always adding new deals designed to

. Goals are the comerstone of growing any small business. The Visa Fb ol g g Blitwis,
e eS u S . Business Network takes you step-by-step through the process of setting

goals to seeing it through. From cash flow to creating a website to Join the Network

° Year 1 _ 12 ’ OOO+ me m be rS increasing SE‘:I.E-‘S our goals are a valuable resource for your business YAHOO, ADV:E l
* Year 3 - 100,000+ members J;E,;.F " ol

Search Marketing when you join the
Get Paid With Credit Cards Visa fusiness Network

Businesses working on this Goal: 40 Learn More
Users who found this Goal helpful: 15

Enroll your \ Business card in Visa
money with
pariicipating merchants

Promote My Business on Facebook

. - q"_”:-.
g T Save Money Now
¥ 3 . —
Businesses working on this Goal: 76
| Users who found this Goal helpful: 10
g

Use Twitter to Connect with Your Customers
Businesses working on this Goal: 29
Users who found this Goal helpful: 3

g




The (Small) Example
Facebook Fan Pages

The Challenge:

* Global awareness issues due to infancy stage

» No major coop or corporate sponsors

* Reliance on local partners to promote
program(s)

The Solution:

Build a website for partner interaction — news,
resources — with strong social media channels for
additive promotion of the event

The Results:
e 6,000+ FB followers
e 2,000+ Twitter Followers

facebook search

o
Cam

Add to My Page's Favorites
Suggest to Friends

Subscribe via SMS

Remove from My Page's Favorites

Global Entrepreneurship Week takes

place this year on Movember 15 - 21,

2010, Mark your calendars!
Follow us:
http:/fwww.unleashingideas.orgf

Twitter: @unleashingideas #GEW

P Al N
¥4

Information

Founded:
2007

2 Friends Like This

Global Entrepreneurship Week

wall Info Photos Boxes Events Questions

share: [ post [ Question Photo ¢]] Link 'G¥ video

Global Entrepreneurship Week + Others [RIL AN TS TRV Just

Others

#™% Global Entrepreneurship Week Nice clip here of rugby player turned orange
¥ juice magnate Marc Ellis sharing his thoughts on social entrepreneurship and his
',_ journey at the GEW New Zealand Launch event.

What does social entrepreneurship mean to you?

Marc Ellis: What social entrepreneurship means to him
www, youtube.com
of event:
wsocialenterprise. springtv.co.nz/ Taken from
September pre-aunch panel tal Ik with Marc Elis,
Rod Oram, Jade Tang, British deputy high commissioner Mike
Cherrett and Sam Morgan.

I:ﬂ 16 hours ago

& 5 people like
24 days until GEW

Write 3 comment|

™ ‘\ Global Entrep]
. some great GEY|

* 1,700 LinkedIn Members \p o°° o\ -
* Added multiple sponsorships/ ‘E“ﬂep‘

partners Week 2010 100 countries. 40,000 events.
= 10 million people.

A global movement unleashing new ideas.

countries




Create Deeper Customer Engagement.
Content Destinations

Industry F&Bs

Content is King

NG /
a N
Craft a Venue for
Persuasion
\ /
a I
Enable Connections, Real
or Virtual
N %
e N

Activate a Tribe



http://rds.yahoo.com/_ylt=A0S020zlJsFMc3kAq0ijzbkF/SIG=12p1vvugm/EXP=1287813221/**http:/www.sidewalklyrics.com/wp-content/uploads/2007/11/dialogue.jpg

The (Big) Example
Content Destinations

The Challenge:

* Re-launch a small business line of AMEX
cards

» High market share, but ineffective use of
creating “virtual champions” for the
card(s) amongst other small business
owners

* Empower the SMB community to leverage
marketing to grow their business

The Solution:

Craft a destination armed with industry-
recognized resources for the small business
owner. Inspire a virtual club.

The Results:

* 1M Unique Visitors/Month

« 11,000 Connectodex Participants
« 10,000 Twitter Followers

* Celebrity-worth appeal

LATEST INSIGHT TO GROW YOUR BUSINESS

N Share

New Tax Breaks for the
Swift

October 21, 2010 - The Small

signed into law on September o7,

Business Jobs Act of 2010, which was

New User? Register | Signin  Help Trending: Chelsea Handler ! Yahoo! [ Wail

YAHOO!, SMALL BUSINESS I

EC®®

|| web Search

# WEB HOSTING ¥ ECOMMERCE ¥ BUSINESS MAIL ¥ DOMANS ¥ ONLINE MARKETING. RESOURCES v

Business Solutions

Already a customer? Sign in ¥
sponsored by M

— 1 From business tools to expert insights, find simple ways to manage Vit Us © ﬁ E
N : fisit Us On
your cash flow and streamline everyday operations. Tube
FIND SOLUTIONS TO HELP MANAGE
YOUR BUSINESS
@ 4 .
e Get exclusive access to top-
iy H tier rewards
i
Receive automatic trade
terms on your businesses
purchases
Gu} k Help customers find you
Found| );’ easier on| line
Alltop| ) )
Find out about business
Latest .~ insurance
Profild

Golden Age of Small Business

See all Resour

R G tomers a reliable
= way to pay you faster, online

ces and Tools »

“ A community designed to help you grow

your business.”

AMERICAN
EXPRESS
@



http://www.openforum.com/connectodex/small-business-trends?username=anita-campbell-1&filter=all
http://www.openforum.com/connectodex/small-business-trends?username=anita-campbell-1&filter=all

The (Small) Example:
Content Destinations

The Challenge:
Fragmented distribution of valuable
marketing and related tech information.

The Solution:

An internet news blog covering innovation in
social media and related digital platforms.

The Results:

» 30M Unique Visitors/Month

* 2M Twitter Followers

» 300,000 Facebook Fans

* Recognized award program — Open

» Multi-million dollar ad revenue platform

Mashable

FEATURED STORY

Facebook Launches Drag-aj

\ SOCIAL M|

guestto re
with the lau|
requested
drop organij

Demonstrafs =
-drop organg

users can
photes into

Today's lay|
upgrade of

Facebook Forms
“Network of Support” ta
Combat Anti-LGBT
Cyberbullying

i 1 .
- i -
|
3 fube Sovieh
A
Y Y
s '/ —
i —
brought hig| ¥ i
phota viewd " ! fte
Are you excl i L "_._ ] /
en Parr

rour inbox

i

itter RSS




Incent Brand Champions.
Virtual Loyalty Programs

Industry F&Bs
4 N

2 of 3 Consumers Look
Online for Coupons

N J
e N

Over 50% of the Internet
Population are Women

\ /
4 N
Geo-Targeting Has

Improved Digital
Messaging Relevancy

\ %
4 )

Mobile/PC Distribution
Allows Greater Ease of
Personalization & Scale

Source: Y! Consumer Pulse | Q: How interested are you in knowing when products at your local retailer (such as Target, Best Buy, JC
Penney’s, etc.) are on sale or include offers and promotions?



The (Big) Example.
Virtual Loyalty Programs

The Challenge:

» Mass distribution of promotional events

» Real-time info sharing of consumer reviews

- Additive consumer visibility — big brand, lagging doa rom m '

sales Today only, exclusivaly in stores. Get your Groupon now and go shopping!

"$257S50

The Solution:

Groupon + Facebook to drive national
awareness of discounted $50 in-store purchase
vouchers

worth of appare and accessories, including sale items, purchased in-stom at Gap,”

The Results:

400,000 sold Groupons

» Average 10 Groupons sold/second

* Total $11M+ revenues in a single day event



http://rds.yahoo.com/_ylt=A0S020wI679MFloAISCJzbkF;_ylu=X3oDMTBpcWpidGtpBHBvcwM4BHNlYwNzcgR2dGlkAw--/SIG=1ik960j92/EXP=1287732360/**http:/images.search.yahoo.com/images/view?back=http://images.search.yahoo.com/search/images?p=gap+logo&ei=utf-8&fr=slv8-tyc8&w=750&h=750&imgurl=thefastertimes.com/nonsensenews/files/2009/11/gap-logo.jpg&rurl=http://thefastertimes.com/nonsensenews/2009/11/16/fck-the-gap-christmas-ad/&size=177KB&name=gap-logo+F
http://rds.yahoo.com/_ylt=A0S020w3PMFMIXoAL8mjzbkF/SIG=12bhni9pr/EXP=1287818679/**http:/cdn.thefrisky.com/images/uploads/groupon-gap.jpg

The (Small) Example.

Virtual Loyalty Programs

The Challenge:

» Growing local awareness of available store
fronts/coffee shops

 Real-time sharing of location info

The Solution:

Short-term: Enable Foursquare to allow BBCo.
fanatics to share their location via phone, PC
and to distribute on Facebook and Twitter
Long-term: Insight/advantage to offer discounts
to avid coffee goers

The Results:
* 6,000+ Facebook Fans
* 6 Store Fronts — new Brooklyn location in 2010

e | ME | WISTORY | STATS | FRIENDS | Cunenty in San Francisco, California | 7
@ B[ue BG“'E Caﬁee + ADD TO MY TO-00 LAT 1= =
San Francinco, GA 84111 - - a ;
W= (415) 956-3331 B i k. Jﬂ & . 0 2091 4819

MAYOR (LAST 80 24YS)



http://www.flickr.com/photos/aaroncaley/2651774192/

The Net Learnings.
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Appendix



About Your Presenter
Michelle Fitzgerald

= Digital ad product strategist at Yahoo!

- 10+ years of B2B/B2C marketing @ Yahoo!,
CareerBuilder.com and the LA Times

- Author/chief editor of:



http://www.getscrappymarketing.blogspot.com/
http://www.getscrappymarketing.blogspot.com/
http://www.facebook.com/michellefitzgerald
http://www.twitter.com/mfitz0705
http://www.linkedin.com/michellefitzgerald0705

About Get Scrappy

Get Scrappy is a pared down, practical guide
about how to incorporate marketing into the heart
of any business plan.

Broken down in a 3-step process, readers learn
how to:

A (small) business
owner’s guide to
marketing on less

e o
e e e ¥
: T s .
¢ i 4 c,.r L
¥ ;. i &
f | 1
‘ 5

- Create meaningful, brief marketing plans
- Gain access to industry-respected insights

Packed with expertise from Fortune 500 marketers
and SMB consultants, Get Scrappy provides real-
life examples on how organizations, even those on
less time and money, can make seemingly tactical
objectives become strategic initiatives that
generate results.

Do more on less. GET SCRAPPY.

*Contributing Authors Include: CommunicateValue
Build Relationships. Leverage Technology. Attract More Business.

ExactTarget HUbS&}St {~ iLoop mobile y ASSOCIATES



http://www.iloopmobile.com/index.php/plain_site

Related Resources:

iy sl el e il ‘ : 1 ‘ - | l T L !.-+ . . )
II l-—-' *pl"i!.t\."r | .

st e ..1. i1 1_l am 1R
CHARLE‘-IE LI @ . ﬁ :ﬁﬁTz ;'i L;léﬁ‘ﬂiq' AR

» “I‘H‘l'ﬂ “I_
jOSH BERNOFF

N the @ LTrlbes
. mesh .' %.%\

Y

; " e "r

l ; 5 mﬁgdﬂqﬂ ":4' &

groundswell o B W Py

winning in a world transformed by social technologies “ ‘t . # ' s
. il / Dest E-" g8 &Te Caw anc Fhe
FARYARD RUTINLEE PRISE s E I H G o Dl N
<yt i Moararial - i-!- ' .l h


http://www.amazon.com/gp/product/images/1591843715/ref=dp_image_0?ie=UTF8&n=283155&s=books
http://www.amazon.com/gp/reader/1591842336/ref=sib_dp_pt
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