The Power of Direct:
Relevance. Responsibility. Results.

Direct Marketing Association
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The “Social A-D-D” Consumer

1-2 Cell Phones
iIPod/MP3/iPad

DVR’s TV Shows
Facebook User
Doesn’t read
print/direct mail

Texts more than voice
Text/Facebook is
primary communication
to friends/family
Emails shorter than 1
year ago

Has spam email filter
on computer

Virus Protector to
Disable Popup Ads

Mobile
Internet

Social
Media
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| ' = # mobile
= g4 b $1.32 billion _ internet us
5 Billion US mobile VS desktog users

# of cell phone $12 billion video revenues
users globally

US mobile retail
opportunities

$66 billion $1.2B
Global mobile US Mobile display
advertisement

124%

Increase in mobile
marketing allocati

k. US mobile
R $ marketing

2010-2011 2013 2014 2015

Nielsen, eMarketer, Juniper



99% of all text message are read by the
recipient <3 mins

iPhone growth was 10X faster than growth
of America Online

It takes 26 hours for the average person
to report a lost wallet, 68 minutes to
report a lost phone

There are 6.8B people on the planet. 5.1B
own a cell phone, 4.2B own a toothbrush

Mobile coupons are 10X the redemption
rate of traditional coupons

91% of US citizens have their mobile
device within reach 24/7

44% of holiday searches for last min.
gifts will be from mobile devices
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1. Mobile Is Not a One Time Campaign
2. Know Your Demographic
3. Learn Your Mobile Ecosystem First
4. One Size Does Not Fit All
5. Develop a Mobile Plan @Mobile web reaches "
6. Setup Metrics 85+% of handsets 7
/. Establish QUiCk Wins ® SMS reaches 100%
8. Test and Learn of handsets
9. Develop a Communication o
@® Applications reach
Calendar 30% of handsets

10. 3M’s: Monitor, Modify, Measure
® QR codes reach 30%
of handsets

Only 26% of applications downloaded are used after the first time.
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MOBILE ROADMAP

Mobile is Not Just a One Time Campaign, it Needs Strategy

Innovation
Vs.
Low Hanging Fruit

Has Any Mobile Been
Done to Date?

Customer Demographics Bu.dg'e.t
(Research & Actual Data) Priorities
Usage & Metrics Complexity

Corporate Vision Measurement

Goals' Objectives

Recommendations
Document

By Brand
By Demographic

Building Database

Communication
Mediums &
Frequency

Test
Analyze Data

Roadmap
Implementation

Campaign Tailoring



MOBILE SOLUTION SUITE CHANNEL OF CHOICE for your customers

¥/ —Customizable Brand \{ \ . '-Unlqu;le gavay
Experience . ~ Unique Dtgi‘l)glugouponq
—iPhone, Android, — Moblle RewardﬂLOyalty
solutions (=15 : —~Customer Sat/Market
Social Research Surveys

Contests/Sweepstakes

e ] e | =
g b Instant Rebates é Connect \ eq

g Virtual Sales z

g : Rewards/Loyalty z g .

£  Surveys/Market Research | 2

- | F —Qver 90%

Remarketing

—~ Handset Coverage \
 REPORTS DATABASE . = xﬁ:'%"c’: —Device Jesling-200+ Handsets
I ' AR —Sample
MEDIA ENGAGEMENT PLATFORM .n Open API . MOBILE Agamplean.ead Ca;:;:&se

CONBATING SRRVICES e L sy - Product Gatalogs/eCommerce

Best Practices

o — ~Customer Reviews
Sl \ ~Customizable

integration




Our mobile web solutions are optimized to dynamically transform
content to provide the best possible experience on each mobile
device.

WAP
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avery ia'f refreshes the world

How many customers are you losing without a mobile website? @
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il ATET E

HP PHOTOSMART
ALLIN-ONES

GET A SAMPLE OF PLAYTEX"™

SPORT® TAMPON
Please fill out the form below

First Name
Last Name
Address Line 1
Address Line 2

City

9 »

Q
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w_ ATE&T =<

Untitled will ATET M-Cell & 11:10 AM
() DIscCovER20I1 - a7
THE POWER OF PEOILE, TECHNCXOGY AND IDEAS S e
bawme 7 3 Game Wireless Rebate Status

Instantly check the status of your ATET wireless
rabate
power to the players-

B “"_l] \’(? ! lR ’{R SI:N I“_' Search by Phone and Postal Code

Phone Numbar
WATCH VIDEO

*First Name
*Last Name

[.IJI'|LI<: O52.0952.0520
*Company Name

accident insurance

Postal Code
medical insurance

life insurance
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INSTANT
SAVINGS

02010 3 Severty S5SEVENTY



14

Home > Poaler > 14
Pro B500A Plus

~AAS
vy

HP oPrint WORKS

Laweer Cc
Page Thao Ls

Click product name
below to leam maore

\

A 6.

¥ Q Ol (ule [}
U WOOSE Ol 1R & )(
t

GRS TOU5E B0 WD aR

S

Tl (e of Bascoreesr
CUSTOMER REVIEWS
Overall Custorner Rating

13 ol 20 [B5%) customars would recommand thia
peoduct 1o # freex)

Reavew by msozés

Do not waste your money on this
machine

Besides the fact i i slow - takes 15 seconds
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Hame > Booees > cloc Lasaclet > HP LJ Pro
CM141 5w Color M

More reasons to consider this product
\ MULTIFUNCTION
CONVENIENCE: Do more with less -
save time and space with one product that
does the work of four
v IF YOU CAN E-MAIL IT, YOU CAN
PRINT IT: Sand photos. documents and
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Court Yard Hounds or Dixie Chicks? is requesting permission to do the following:

—__/1 IVZ’VosttovmyWallr e w

Mobile to Social-Building Your Viral Campaign

 BROKEN BELLS

WWW.BROKENBELLS.COM

v 24 s Wy fgat
\0\",91'\’-" oa“":\"c"u:, =
(atc \_E '
SNEPA N S
A }\\ Doovs, 1<
M ’ Asge
o [LKe w-l-L M

“ /‘\ %

Court Yard Hounds or
Dixie Chicks?

Broken Bells Yourself!
Use this to create a
new profile picture now!

g
v ¢ Als

\ al
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Goal: To reach younger demographic and moms with kids.

2010 Mobile
Strategy &

DEC Campaign
Management

—

@

2011
JULY Mobile Web

Over 791,000 coupons generated to date, 5.6% coupon redemption rate,
- over $920,000 in SMS coupon revenue alone




B
VIP CLUB

and get a FREE GAME for today's visit!

Offers are getting 5-15%

response rates based on offer
WV,

17

)

AMF Mobile Club: Free
Game? Ans 2 questions.
How often do you bowi?
Reply w/ietter

AN -2x/yr

B)1-2x/6mo
C)1-2x/3mo

DjLeague Bowler
msgé&data rates may aply

“ Pls tell us the age range )
that applies best? Reply
w/letter.

A)13-20
B)21-34
C)35-49
MA&nN-R&

h"

-
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Instant market research and ability to group for remarketing.

Master Task Name Date

Keyword Total Count 1785

Task Name Answer

300HOU_MAIN A} 1-2xfvr
Bl 1-2x/6mo
C11-2%/3mo

200HOU_MAIN 2010-01-01 22:33:00 2011-09-14 22:33:00

[01: 300 VIP Mobife Club: Free Game? Ans 2 questions. How often do you bowl? Reply w/letter

Count Percents

676  42.04%
500 31.09%

364 22.64%

D) Leaque Bowler 34 2.11%
|2 FIS LEN US LINEe dyE Iaiiye Lridl dULNIES DESL S KELNY WY IELLET .
Task Name Answer Count Percents
AGE_MCLUB A)13-20 245 15.52%
B) 21-34 924 58.52% Real Time Coupon
C] 35-49 327 20.71% :
o . Redemption Rate
ELeas _E| 300 Reqion 160035 - "20?;" 2236 13.97% 193500.58
[-] 300 Centers District 16005 275 2236 13.97% 1593500.58 |
Breakdown of Mobile Handsets 300 Anaheim 1779 0 93 5.51% 8928.2 |
300 Atlanta 3582 42 516 14.41% 42839.05 |
WX 300 Dallas 934 55 185 19.81% 20567.72 |
300 Houston 5441 101 g10 16.72% 76613.86 |
300 Long Island 1777 8 157 8.84% 13168.71 |
300 New York 639 2 25 3.91% 3599.75 |
300 Pasadena 725 16 i 10.62% 6619 |
ov— ‘
300 San Jose 803 41 213 26.53% 15138.48
300 Shady Grove 325 10 55 16.92% B025.81 |




Where is Mobile Headed?

Crosswords © B Social Network Following

h  EEEEEE—
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The Goal: Go from #2 to #1 Grocery Without Increasing Brick and Mortar
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BLINXME
Text "CARRIE”
to 33898

carrie@3seventy.com
512-501-5945 @
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Thank You!

Relevance. Responsibility. Results.
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